
Climate Change and 
Behaviour Change
ECCA's learnings and priorities in motivating a 
generation to take climate positive action.





Co-investing

We co-invest in energy-efficient technologies and 

renewable sources of energy

Regulating

We regulate proven 

technologies and processes 

Motivating people

We motivate people to make clean 

and clever energy choices

positive systems change

EECA’s three levers











KEY CLIMATE ATTITUDE INSIGHTS TO DATE

We know that over 80% of New Zealanders believe in climate change so our task is not to convince them of the 
issue, but rather to help them connect both on an emotional and behavioural level. 

New Zealanders want more action from the government and Gen Less reassures people of government-backed 
information presented in a more conversational, human-to-human way.

Most people accept that climate change is happening, but taking action is difficult

Climate change, while an important issue, is constantly trumped by other issues like housing and economic 
performance (and COVID) – and has been steadily declining for the past two quarters.

Prior to our latest lockdown, Kiwis were rebounding into ‘new normal’ with positivity up and sense of pride in what 
we’ve achieved as a nation; collectivism was high and momentum was building.



KEY MOTIVATION CONSIDERATIONS FOR UPCOMING YEAR

There are eight years left to meet 2030 climate change targets; no luxury of time that other social behaviour change 
programmes have had to deliver impact (nb. or the budget).

We need to find the balance between hope and fear –galvanise people to act and highlight reality of situation without turning 
them off WHILE not showcasing so much progress or rose-tinting the situation to increase complacency and comfort that ‘others 
are doing enough’ . 

While our research shows people think they are doing the right things (recycling, reducing their plastics), they don’t understand 
which actions have most impact and so don’t contribute. They also think that government and business should be doing more 
(most of what business is doing remains hidden from the average New Zealander).

Humans struggle to act on climate change because they can’t see the crisis – it’s slow-moving, invisible, and distributed across 
the globe. We’re wired to deal with immediacy (fight or flight syndrome) and so we must provocate. We will remain hopeful but 
add bite.

Most people don’t like to be the first to push for change or act differently – they need to see it demonstrated. They need to 
trust those that are showing new thinking and behaving or see similarities in their mutual situations. They need to feel like it’s 
time to get on board – we have to socially normalise ‘climate behaviours’



This is a real 

disconnect between 

the belief that we 

should be doing more 

for climate 

change and how 

people are actually 

behaving.



”We are the first generation to know that we face unprecedented 

global environmental risks, but at the same time we are the last 

generation with a significant chance to do something about it.”



CAMPAIGN INSIGHT 

Leaving a legacy is a human need. We need to feel like we’ve mattered and that we are connected to 

those who are still to come. But how do we leave a positive legacy? What will we pass on?

Our job to do is to:

GET: climate carers

WHO: brush away inaction by determining they’re inconsequential

TO: take stock of the impact their life will have on the future

BY: showing what the sum of their choices will say about them

WE NEED TO SHOW PEOPLE THE POWER THEY HAVE IN SHAPING THE FUTURE








