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BACKGROUND

There is a need to understand
ongoing sentiment and
behaviours throughout the
COVID-19 response.
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The COVID-19 landscape in New Zealand continues to shift
rapidly. After moving away from an elimination strategy to
living with COVID-19, there is a need to understand what
concerns New Zealanders have as they change their frame
of mind to living with Omicron and reopening to the world.

This report provides a check-in on overall sentiment and
compliance behaviours of New Zealanders to inform
communications, tone and messaging, and creative
direction to help keep New Zealanders engaged with the
collective mission to Unite Against COVID-19.



OVERALL OBJECTIVES

Understand how to keep
New Zealanders engaged
and reassured while we
live with Omicron in the
community, and plan for
a border reopening.
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The specific objectives 'we set out to answer:

1. Explore sentiment towards the COVID-19 response — how
are people.feeling'about COVID-19 generally, how are we
handling the response as a country, and how does this impact
on the UAC-brand? How worried are people specifically about
catching Omicron?

2. © Understand if messaging around key health behaviours is
effective — do New Zealanders think the behaviours they are
being told to do are credible, and are their actions aligning (a
particular focus on home isolation through the Omicron peak)?
What motivations and barriers are driving their actions?

3. Understand barriers to booster uptake — what will stop New
Zealanders from getting the COVID-19 booster shot, and how
do we overcome these?

4. Information and influencers — understand the effectiveness of
information and the key sources of influence.
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Methodology

This survey interviewed a nationally Key samples: Throughout this report, key

representative sample of New Maori n=93 comparisons are made to the 2021

Zealanders aged 16 years and over. aorin= Behaviour and Sentiment trackers, and
. ifi = the December Pulse Check.

+ Total sample n=900 Pasifika n=47 !

« Margin of error at the 95% The data was POfSt weighted to be It is important to note that this is an

confidence interval is +/- 3.3% representativesdi{ge Ylew Zealand online survey — people who do not

population, in terms of age, gender, have access to the internet are not
region and ethnicity. represented in our findings.

Fieldwork ran from the 11th of March
through to the 18t of March.

CONFIDENTIAL @ TRA 2022



Timeline

DECEMBER 21
Gap between Booster
shots reduced from 6
months to 4 months.

DECEMBER 3
New Zealand MIQ extended to 10 days. JANUARY 17
moves to the red End of MIQ postponed to First vaccines
and orange end of February for 5—11-year-
settings of CPF olds
7-8 Pulse
DECEMBER
DECEMBER 13 DECEMBER 30
Announced that Auckland moves to Orange
Auckland will move at 11:59pm

to Orange at
11:59pm on 30 Dec

New Zealand's first case of
Omicron active in the

community, Dimension.
After eavng sef soaton before
rece vng a negatve Day 9 test, h s
test came back pos t ve for
Om cron.

JANUARY 26
JANUARY 21 Three Step MARCH 11
MIQ release Approach to NZ hits peak
postponed due Omicron number of daily
to Omicron. announced cases at 23,894

I
l 21 Jan - 1 Feb Fieldwork

FEBRUARY

|

JANUARY 20 JANUARY 23 JANUARY 28

Northland  Entire country Five people from
movesto moves to Red. ‘Sound Splash’
Orange Om cron test positive for
suspected to be COVID-19
crcuatng n
commun ty.
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MARCH 15

QFT announcement:

tourists able to enter NZ from
Aus from April 13 and from

visa-waiver counties May 2

11 MPr — 18 Mar Fieldwork

MARCH 18
Cases continue to
decline to 14,128

MARCH 15

Post media briefing
Announcements that cabinet is
considering changes to vaccine

passes mandates and the
CQV D-19 protection framework
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Sentiment

Information
Effectiveness &
Behaviours

Vaccine &
Booster Shots

DPMC MAR 2022

6



Sentiment
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SENTIMENT: KEY OUTTAKES

* Following signalling of easing in restrictions, hitting our peak
in the Omicron outbreak, and cases starting to decline, we
are seeing sentiment shift in the right direction.

* New Zealanders can see the light at the end of the tunnel,
but are waiting for things to actually get ‘back to normal’.

» Auckland is unique in having gone through the Omicron peak
earlier than the rest of the country — therefore sentiment is
more positive.

 New Zealanders are feeling better about easing restrictions
and reopening borders, but there is still a divide in feelings.

ZZZZZZZZZZZZZZZZZZZZ
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Despite neutrality dominating, we are seeing significant
uptick in positive emotion, and downfall in.negative

New Zealanders can see the light at the end of the tunnel

SENTIMENT TOWARDS THE COVID-19 SITUATION IN NZ - BY WAVE

In March, 'neutral’ (42%) is the

\/\ N X dominant emotion, followed by 'sad’
(21%) and 'joy’ (16%).

We see a reallocation from feelings of

——=Neutra negative emotions like 'sad’, 'anger' and
\ Sad 'fear' to positive emotions like ‘joy' and
— ] OY ‘proud' - an indication that NZers are
4 Anger adapting to living with COVID-19 in the
_Surpr se Community.
e 0
2% v e F @1
s 16% e Proud
14% o D) SQUST
10%
9%
7%
o
May-21 Ju-21 Sep-21 Nov-21 Jan-22 Mar22

Source: Behav our and Sent ment Tracker (May 21, Ju 21, Sep 21, Nov 21, Jan 22, Mar 22)

Q: What are your emot ons at the moment regard ng the stuaton wth COVID 19 n New Zea and?

Base: Mar 22 tota samp e n=900, Jan 22 tota samp e n=944, 7 Dec tota samp e n=411, Nov 21

tota samp e =917, Sep 21 tota samp e n=846, Ju 21 samp & n=823, May 21 samp e n=1,853 AV Significantly higher / lower than previous wave T R A

CONFIDENTIAL @ TRA 2022
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Increased feelings of ‘Joy’ are driven by learning to live with
COVID-19 but also seeing a light at the end-of the tunnel

JOY -16%

7% - Learning to live with COVID

“We have to move on personally and economically.”

‘Let’s get on with life.”

"It is time to move forward, get on with life as we know it as we can't remain isolated forever,”

6% - Going back to normal

“It's good to be moving into a space where we can live with the virus as | do_not.think an
elimination strategy is sustainable anymore. | am excited for the borders opening.”

“It’s controlling our lives and how we live, | just want to get on with life and live it normally.”

6% - Happy with the response

“Finally Govt is letting us get on with living.”

“Because the Govt has done everything it could to help/NZ cope with the virus better than most countries in the world”
“Great that the isolation rules are relaxing to enable.-business to stay open”

“The government has our best interests at heart”

Source: Behav our and Sent ment Tracker (Mar 22)
Q: And why do you fee th s way?
Base: Fee joy n=144

CONFIDENTIAL @ TRA 2022
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Despite an evident shift in emotion, there is no.subsequent
shift in perception of moving in the right direction

This may not shift until rules and regulations actually change

HOW DO YOU THINK THE COUNTRY IS GOING WITH HANDLING

THE IMPACT OF AND RESPONSE TO COVID-19?7 - BY WAVE In Oct 21, we saw a significant
narrowing of the gap between New
Zealanders who thought we were
going in the right direction vs. the
wrong direction.

70%
69%

In Dec 21, we saw things start to
move in a more positive direction, but
this didn’t hold into Jan 22. Now in
March 22, we continue to see the
patterns hold.

e Right
direction

V\_"O"_Q SPOTLIGHT ON NZERS WHO THINK
direction WE ARE HEADING IN THE WRONG
DIRECTION (Deniers & Rebels)

- == Not sure These people are more likely to have low
concern about getting Omicron (29%,
/ +8%), be unvaccinated (12%, +7%), say
== 14% they are definitely not getting the
o booster (38%, +15%), and haven’'t
July September Octaober |\ Nowember December January March prepared for self-isolation (31%, +9%)

Source: 7 December Pu se 2021 & Behav our and Sent ment Tracker (Ju 21, Sep 21, Nov 21 Jan 22, Mar 22), 7 Dec Pu se Check, October Pu se
Q: How do you th nk the country s gong wth hand ng the mpact of and response to COVID 19?

Base: Mar 22 tota samp e n=900, Jan 22 tota samp e n=944, 7 Dec Pu se tota samp e n=411, Nov 21 tota samp e n=917, October Pu se n=409, Sep 21 tota samp e n=846, Av Significantly higher / lower than previous wave T R A
Ju 21 tota samp e n=823

16%59%
T~

CONFIDENTIAL @ TRA 2022
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Feelings that we are heading in the ‘wrong direction’ are
driven by a desire to get ‘back to normal’

TOP REASONS FOR WHY WE ARE HEADING IN THE ‘WRONG DIRECTION

2 00/0 “Sheuld be treating it like seasonal flu”
0 0/ Want to move on / "l wanna open borders and people living like

normal-as in other countries”
¢ [R oL M L EU “Yerare just learning to live with it.”

Of New Zealanders think we are

. : : 0 “The Govt don't seem to know what they are doing - they keep
heading in the wrong direction... 17% changing things - whether good or bad”
Disagree with the “Enforced division in society another level of them & Us”
W h ? response “The government has lost their direction to control COVID.”
y s “Govt have not listened to the heartbeat of the nation”

8% “Petrol is ridiculously costly. Food is expensive. We’re going into to
winter where our power bills will likely be costly.”

Impact on the “cost of living and housing.”

economy / cost of “The economy isn't good at the moment COVID’s put a lot of strain

living on a lot of businesses”

Source: Behav our and Sent ment Tracker (Mar 22)

Q: And why s that? (Coded)

Q: How do you fee the country s gong wth hand ng the mpaet and response of COVID 19?

Base: Mar tota samp e n=900, Th nk we're go ng n the ‘wrong drecton’ n=272,Jan tota samp e n=944, Th nk we're gong n the ‘wrong d rect on’ n=261 Av Significantly higher / lower than total T R

CONFIDENTIAL @ TRA 2022



A significant decline in ‘not knowing when we will return
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to normal’ aligns with recent government announcements

But the top concern remains the effect on the New Zealand economy

TOP OF MIND CONCERNS ABOUT COVID-19 - TOP 10 davs{an2
The effect on the New Zealand economy +3%
The health system being overloaded +5% A\
Supply chain disruptions =
The financial impact it has on businesses =
Not knowing when we will retum to normal 8% Y
The effect on the mental health of New Zealanders -3%
COVID-19 spreading in the community -4%
New COVID-19 variants %
The impact on my family's health if they got COMID-19 +1%
Omicron spreading’in New Zealand 3%

Source: Behav our and Sent ment Tracker (Jan 22, Mar 22)

Q: What are you th nk ng about n terms of the mpact of COVID 19 n New Zea and?

Base: Mar 22 tota samp e n=900, Jan 22 tota samp e n=944

CONFIDENTIAL @ TRA 2022

+ Almost the entire sample chose a concern

from the full list — stable since Jan

We have seen a significant decline

from January in “not knowing when we
will return to normal” (45%, -8%) as
well as “living in the COVID-

19 protection framework” (23%, -8%).

In line with peaking case numbers, we
have seen a significant increase from
January in concern with “the amount of
people getting COVID-19” (39%, +10%)
and the “health system being
overloaded” (54%, +5%). We have also
seen a significant increase in low socio-
economic areas being hit the hardest
(28%, +4%).

We have seen a significant decline in
concerns about not being able to travel
overseas (28%, -5%).

Significantly higher / lower than Jan-21 T R A
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Level of concern for Aucklanders is lower than. RONZ

' | >  SPOTLIGHT ON AUCKLAND VS. RONZ

+ The average number of/concerns are lower for Auckland than RONZ

AKL lower onfnot kiowing when we will return too normal” (40%, -7%)

AKL lower on “the impact on my family's health if they got COVID-19" (35%, -8%)

N
.

AKL higher on “not being able to travel overseas” (33%, +8%)

AKL higher on “access for kids and people receiving education” (32%, +7%)

D

Source: Behav our and Sent ment Tracker (Mar 22)
Q: What are you th nk ng about n terms of the mpact of COVID 19 n New Zea and?
Base: Mar 22, Auck and n=294, RONZ n=606 A

CONFIDENTIAL @ TRA 2022

Significantly higher / lower than Nov-21 T R A
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As New Zealanders see the light at the end of the
tunnel, there is a significant decline in uncertainty

CONCERN ABOUT ‘NOT KNOWING WHEN WE WILL RETURN TO NORMAL'’ - BY WAVE

For the first time, we see a significant
A drop in concern around ‘not knowing
£3% when we will return to normal’ during

A o the Red Alert Level.
A 46% 45, . :
44%, 0 Typically, concern moves with
tightening of restrictions, but this

point in time is unique due to
announcements around a return to

0
=B normality, despite still being in ‘red’.
29%

____________________________________________________________________________________________________________________________________ This is our #5 ranked concern about the
impact of COVID-19 on New Zealand,
down from #2 in January.

AKL LEVEL 3
NRTHLND LEVEL ONE LEVEL4  LEVEL3
LEVEL 2
MOST OF LEVEL 3
RONZ
May luly Sep Nov Dec lan Mar

Source: Behav our and Sent ment Tracker (May 2, Ju 21, Sep 21, Nov 21, Jan 22m Mar 22), 7 Dec Pu se
Q: What are you th nk ng about n terms of the mpact of COVID'19 n New Zea and?

Base: Mar tota samp e s ze n=900, Jan tota samp e n=944, 7 Dec Pu se tota samp e n=411, Nov 21 tota
samp e n=917, Sep 21 tota samp e n=846, Ju 21 samp e n=823, May 21 samp e n=1,853 Av Significantly higher / lower than previous wave T R

CONFIDENTIAL @ TRA 2022
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New Zealanders are feeling more comfortable in
relaxing restrictions as they see freedom in sight

AGREEMENT STATEMENTS - TOTAL SAMPLE

COVID-19 will continue to spread through NZ in the 83,
coming months 3
Compulsory health behaviours (i.e. scanning, wearing

: : 69%
face coverings) will help keep us safe

COVID-19 booster shots will help keep us safe 66%

It's fair to have different rules for vaccinated and 58%
unvaccinated people -

The current restrictions around the country are our best
option at this stage for keeping New Zealanders safe

The restrictions should be more strict than they currently
are

Source: Behav our & Sent ment Tracker (Mar 22, Jan 22)
Q: Here are some th ngs other peop e have sa d. To what extent do you agree or d sagree? (NET Agree: strong y agree + agree)
Base: Jan 22 tota samp e n=944, Mar 22 tota samp e n=900

CONFIDENTIAL @ TRA 2022

+/=vs. Jan-22

1%
+1%
+2%
8%
+2%

% V¥

The gap between believing the
booster and health behaviours will
keep us safe has closed — evidence
that New Zealanders are
increasingly understanding the
role of both health behaviours &
boosters in keeping us all safe.

TRA
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There is a shift towards thinking that the next year could
return to some form of normality - across all'metrics

EXEPCTATIONS OF LIFE IN NEW ZEALAND IN THE NEXT YEAR

+/- vs. Jan-22
| expect to continue to undertake health behaviours i.e: o 16%
| expect to continue showing my vaccine pass where 43% -19% v
required . .
Small day to day differences in life compared to pre-
COVID-19 42% +10% A
| expect there to be limits to what unvaccinated people
com o # ¥
| expect everything to be back to nommal (pre COVID-19) +5% A
Not sure m +1%

Source: Behav our and Sent ment Tracker (Jan 22, Mar 22)
Q: Whatdo youthnk few be ke nNew Zeaand n the next year?
Base: Mar tota samp e n=900, Jan tota samp e n=944

CONFIDENTIAL @ TRA 2022

We are seeing quite significant
decreases in people expecting
to continue with key health
behaviours and using vaccine
passes.

People are also thinking there
will be less limitation for
unvaccinated — perhaps
influenced by the media briefing
re: mandates during fieldwork.

TRA

A ' Significantly higher / lower than Nov-21



DPMC MAR 2022 18

With increased certainty around QFT, there is.a lift
in those expecting the borders to open sooner

EXPECTATIONS OF WHEN THE BORDER WILL OPEN With anneuneements regarding QF T during fieldwork,

+/- vs. Jan-22 more New Zealanders are expecting the borders to
open now { through to the middle of the year.

inni +16%
Now; Beginning of 2022 W% - A There is also more certainty about when this should

happen (a significant decline in “not sure”).

Vu nerab e peop e m ght have more r sk of
gettng COVID-19

TOP FIVE CONCERNS WITH BORDERS OPENING
End of 2022 - We mght get new stra ns of COVID-19 n New
Zeaand %o
Peop e com ng n to the country mght not fo ow
our rues 2
In, or after, 2023 -12% v
The hea thcare system mght get over oaded
0
Not:sure 14% v A trave er m ght be the start of a new outbreak

42%

Source: Behav our and Sent ment Tracker (Jan 22, Mar22)
Q: When do you th nk we shou d open our borders to Quarantne Free Trave ?

Q: Wh ch of the fo ow ng do agree wth n re at on to the New Zea and borders reopen ng?
Base: Mar tota samp e n=900, Jan tota samp e n=944 AV  sinificanty higher / tower than Jan-22 T R
CONFIDENTIAL @ TRA 2022
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Despite a positive outlook, there is still a significant group of
New Zealanders who have high concern in catching Omicron

< >

LOW CONCERN (21%) MID CONCERN (35%) HIGH CONCERN (43%)

(1-3/10) (4-7/10) (8-10/10)
v

HIGHEST CONCERN (21%)
(10/10)

Concern is driven by circumstance: skewing more likely than average to have a
disability (particularly mobility related), dependents or financial woes being out
of work.

Behaviours mirror high concern: this group have the highest vaccination/booster
rates and levels of preparation for self isolation.

They are more likely to agree that the current restrictions are needed to keep us
safe, and think they should be stricter. They are less likely to think we should
open the borders now.

Q: On the sca e of 1-10, p ease se ect how concerned you are about the poss b ty of persona y catch ng the
Om cron var ant of COVID-19.

CONFIDENTIAL @ TRA 2022
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IMPLICATION

Despite positive shifts in overall sentiment
driven by learning to live with COVID-19 and
clarity on a plan to move forward, there is still
a significant proportion of New Zealanders
who have extremely high concern about
catching Omicron.

We need to make sure we fully understand
this group so we can effectively communicate
with them, particularly around reassurance.
More on this later...

CONFIDENTIAL [@ TRA 2022
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INFORMATION EFFECTIVNESS &
BEHAVIOURS: KEY OUTTAKES

- The perceived quality of COVID-19 information has improved since
January. Subsequently, we are seeing increases in self isolation
preparation — evidential that the core messaging/information is effective
in changing behaviours.

- Not being able to take time off work is a main barrier to not wanting to
isolate — and this is driven by both the female population and self-
employed.

- Information receptiveness is aligning with the current messages being
pushed to the public.

- But there is a general decline in seeking COVID-19 information as New
Zealanders learn to live with COVID-19 in the community/live through
the peak.

- Revisiting our ‘highest concerned’ group, information will need to be
targeted to effectively reach and reassure these people.

ZZZZZZZZZZZZZZZZZZZ
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Information quality and access has seen an uplift
from January

HAVE ACCESS TO THE
INFORMATION QUALITY INFORMATION YOU WANT AND NEED

+/-vs. Jan-22 / lan22
+/-vs. Jan-

2 Agree and strongly agree 61% +2%

| am being told information | don’t
need to know

| am being told all the information
I need to know

580/0 0,
- +6% A In between 22% =

| am notbeing told all the
g 20%

. 1 0,
Information | need to know % v Disagree and strongly disagree 14% -4%

| M NZERS WHO THINK THEY AREN’T BEING TOLD/ DON’'T
CESS TO ALL THE INFO THEY NEED TO KNOW

se people are more likely to have low concern about getting Omicron, say they
mtely not getting the booster, and think we are heading in the wrong
ction.

Source Behaviour and Sentiment Tracker (Jan-22 Mar-22)
Q How do you feel about the quality of information about COV D-19 that is currently being provided on what you need to do?
Q From everything you've seen or heard about COV D-19 do you agree that you have access to all the information you want and need? T R A

Base Mar-22 total sample n=900 Jan-22 total sample n=944 ‘ v Significantly higher / lower than Nov-21
CONFIDENTIAL @ TRA 2022
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Other information that New Zealanders would find helpful
is centred around clarity & detail

INFORMATION NEEDS — OF THOSE WHO WANT TO KNOW MORE INFORMATION

Clarity on rules Facts & details

"l just seems to be forever “Data about current spread that's
changing and | cant keep up with deeper than just daily case

the latest rules” numbers”

“There is so much changing “Facts not opinions or trends”
information | have given up trying

to keep up. If/when I get it I'll work “Detailed information in case you
out rules then but continue to get affected.”

distance and mask wear”
“How many vaccinated and how.

“Clarity on the c”onstantly many unvaccinated are¢atching it
changing rules. and their recovery.times.”

Source Behaviour and Sentiment Tracker (Mar-22)
Q What other information would you find helpful?
Base Mar-22 not being told info need to know or does not have all the info they want and need sample n=288

CONFIDENTIAL @ TRA 2022

The effect of Omicron

“How.many of the hospitalised people
with Omicron are vaccinated?”

“How (many) Omicron cases everyday
separated from normal covid”

‘How much capacity does healthcare
system have available”

“l think Government has not
emphasised to the general public the
long term effects of Covid enough”

There is also a group of
NZers who simply believe
the information they are
seeing is inaccurate

“Actual dates, actual numbers, actual
faith”

“Accurate statistics relating to mortality,
causes and outcomes of the infection
etc”

“Getting the actual number of those
getting infected and tell it how it really is”

“Government and scientists saying the
truth”

“I don’t believe we are getting the true
figures.”

“I feel like | get enough information it’s
just a matter of whether or not it is true
information.”

24
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New Zealanders are increasingly seeing messaging around
plans to re-open the border & COVID-19 spreading

“YOU SEE OR HEAR ABOUT IT ALL THE TIME”

Omicron 51% 57% % Y
COVID-19 spreading in the community 44% 37% +7% A
J¢ COVID-19 booster shofs 44% - - We have seen uplifts in messaging
_ visibility for COVID-19 spreading
Wearing a mask 43% 53% 10%§ in the community (44%, +7%)
Staying home and getting a test if sick 41% 44% -3% and plan to re-open the NZ
; ; : border (22%, +11%) — reflecting
Tak RATSs test and officiall ding th It 9 - - sids : ;

* aking a s test and officially recording the resu 34% the shifting COVID-19 environment
What to do if you get COVID-19 32% 29% +3% and awareness of the latest border
Vaccination passes 29% 39% 10% Y announcement.

~ Isolation requirements 27% - - The largest significant declines are
Be ready and have a plan if you get COVID-19 24% 25% 1% the COVID-19 Protection

Framework (19%, -16%) and new

Plans to re-open the New Zealand border 22% 11% +11% A COVID-19 variants (16%, -15%)
Mandatory record keeping with the NZ COVID Tracer app or 440

manual records 20% 31% b 4

The ‘COVID-19 Protection Framework’ (traffic light systém) 19% 35% -16% Y

When 5 to 12 year olds can get vaccinated 18% 25% % §

New COVID-19 variants 16% 31% -1 5%'

MIQ places and facilities 1% 20% 9% v

Source Behaviour and Sentiment Tracker (Jan-22 Mar-22)
Q Lately how much are you seeing or hearing about ... (see or hear about it all the time)

*Base Jan-22 total sample n=944 Mar-22 total sample N=900
Av Significantly higher / lower than Nov-21 T R A
CONFIDENTIAL @ TRA 2022
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News articles and COVID-19 advertising are top information
sources; media briefings shifts significantly down the list

TOP INFORMATION SOURCES SOCIAL MEDIA SOURCES

+/- vs Jan-22
News companies, e.g.

Articlesin the news/media (newspapers, TV, radio or o :
-8%
online news websites) e.g. One News, Newshub,... ; v Newshub/Stuff/NpZols-Itsraldﬂhe Spinolt _
COVID-19 advertising (e.g. on radio, TVorin
g(eg . . _ 49% +1%
newspapers, posters, leaflets, fliers, online, social... Unite Against COVID-19 51%
COVID-19 website (covid19.govt.nz) 2%
Friends/family/whanau social media
Ministry of Health website (health.govt.nz) 4%
1pm media briefings (e.g. from Prime Minister, "y " Ministry of Health social media 43%
Ministers or Director General of Health) P% v
Friends/family/whanau +1% Social media groups and pages you're 40%
part of ¢
Social media posts and pages =19 ; ;
= 1% Other Government social media 26%
channels ®
Searching for it on the internet 6% v
) ) Other social media (what's that?) )
Your family doctor, GP or a health care professional 16% 1%

Source Behaviour and Sentiment Tracker (Mar-22 Jan-22 Mar-22)

Q Where are you getting information from to keep up to date about the New Zealand Government’s public health COV D-19 response including plans restrictions the COV D-19 vaccine etc ?

Q What social media sources are you using?

Base Mar-22 total sample n=900 Jan-22 total sample n=944 Mar-22 total sample N=900 social media sources N=185 Av Significantly higher / lower than Nov-21 T R A

CONFIDENTIAL @ TRA 2022
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Prominent figureheads and organisations continue to be
sought out for information on COVID-19

TOP COVID-19 INFLUENCERS

+/=v8. Jan-22

Dr Ashley Bloomfield 48% 7% ¥ Prominent figureheads like Dr.
Ashley Bloomfield, MoH and PM
Jacinda Ardern continue to sit

Ministry of Health e.g. Healthline 2% :
as top onion leaders.
Prime Minister Jacinda Ardern 8% Y But overall ‘seeking of opinions’
is trending down.
COVID-19 response Minister Chris Hipkins 2%
Your family doctor, GP, ora healthcare... 2%
Unite Against COVID-19 platforms (social... 2%
Friends / family / whanau 3%
Associate Professor Siouxsie Wiles m -3%
Michael Baket m % W

Source Behaviour and Sentiment Tracker (Nov-21 Jan-22 Mar-22)
Q Whose opinion do you listen to or seek out in regards to COV D-19 in New Zealand and what is being done?
Base Mar-22 n=714 Jan-22 n=944 Nov-21 total sample n=917

Av Significantly higher / lower than Nov-21 T R A

CONFIDENTIAL @ TRA 2022
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UAC brand associations are stable, and the brand is perceived
to be clear, directional and informative

ASSOCIATIONS WITH THE ‘UNITE AGAINST COVID-19’ BRAND

+/- vs Jan-22

Is everywhere

Really stands for something 39%

Is making a difference 38%

Isabrand | trust

Is passionate about what they do

Isfor people like me

None of the above

Source Behaviour and Sentiment Tracker (Nov-21 Jan-22 Mar-22)
Q Do you feel that Unite Against COV D-19 ?
Base Mar-22 total sample n=900 Jan-22 total sample n=944 Nov-21 totalsample n=917

CONFIDENTIAL @ TRA 2022

60%

1%

1%

*1%

#1%

+2%

1%

‘UNITE AGAINST COVID-19’ BRAND EFFECTIVENESS

Itisclear and easy to understand 62%

It tells me what | should be doing to
keep myself and others safe

60%
It isinformative 57%
It has encouraged me to comply with
what we need to do to stay safe
It has taught me something new

None of the above

Av Significantly higher / lower than Nov-21 T R A
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New Zealanders are generally quite confident
in identifying misinformation on COVID-19

And think the largest impact of misinformation is vaccination rates being affected

HOW DOES MISINFORMATION AFFECT NZers?

. +/- . =
66% believe /- vs. Jan-22
COVID-19 People decide not tos§et,vaecinated -2%
misinformation
impacts the wider Conflict with people wito are Iistening to other
NZ community informatio néSourees
People declide not to wear masks +5% A
Notifollowing the rules and guidelines +3%
80% of New
40% believe Zealanders Not selfsisaolatthgWhen they have COVID-19 % A
COVID-19 are confident symptoms i A
misinformation in identifying
pt e COVIDA9 Net g8ttlhg a COVID-19 test when symptomatic +8% A
friends & " misinformation
family Not scanning / recording movements 4%
“ : o
2979% believe Not knowing what the rules and guidelines are o
COVID-19
S : g
misinformation Not sure . 4% +1%

impacts them
personally

Source Behaviour and Sentiment Tracker (Jan-22 Mar22)

Q To what extent do you think COV D-19 related misinformation impacts ...

Q How do you think COV D-19 misinformation impacts you your friends and family or the wider New Zealand community?

Q Would you say you are confident in identifying misinformation across any of the following topics? T
CONFIDENTIAL @ TRA 2022 Base Jan-22 total sample n=944 Mar-22 total sample n=900
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New Zealanders who are personally affected by misinformation
are more likely to get information from unofficial sources

Compared to those who don’t think COVID-19 misinformation affects them personally...
DEMOGRAPHICS
- Skew younger (under 40)

- Less likely to be NZ European (50%, -22%), more likely to be Maori (20%, +9%),
Pasifika (10%, +5%) or Asian (22%, +9%)
27% believe

COVID-19 - More likely to have dependents 5-11 (30%, +14%)
misinformation | >
affects them
personally INFORMATION

- More likely to get their COVID-19 information from friends/family/whanau (38%,
+12%), social media posts & page (35%, +13%), community groups (15%, +5%)
and iwi/Maori groups/kaumatua (5%, +4%)

- When looking at barriers to getting a COVID-19 test, they’re more likely to think it’s
hard to know the truth about what to do’ (26%, +10%) & ‘not being sure where to
get information from’ (23%, +9%)

Source Behaviour and Sentiment Tracker (Jan-22 Mar22)
Q To what extent do you think COV D-19 related misinformation impacts ...
Base Jan-22 total sample n=944 Mar-22 total sample n=900

CONFIDENTIAL @ TRA 2022
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Messaging is working — there is a significant
increase in New Zealanders prepared for isolation

Top steps taken are talking to family about what might happen, and
making a plan for someone in your household getting COVID-19

STEPS TAKEN TO PREPARE FOR IF HOUSEHOLD MEMBER

+/- vs.

CATCHES COVID-19 e

+14% A
Talked to yourfamity aboetit what might happen if 45% +8% A
someene gets COVID-19 e
o Made a®plaridfer what might happen if you or someone 44% +8% A
i, yourhgusehold gets COVID-19 5
of New Zealanders have taken at

least one step to prepare for

someone in their household getting

COVID-19 Sought out information on what to do if you test 379% +11% A
positive for COVID-19 <

v

+10% A

Ruttegether a COVID-19 readiness kit with supplies 38%

Shared your plan with friends, family and neighbours 23% 1% A

| haven’t done anything to prepare 23% -14% Y

Source: Behav our & Sent ment Tracker (Jan 22, Mar 22)
Q: What steps, f any, have you taken to prepare for someone’ n your househo d gett ng COVID 19?

*See s de 55 for geograph ¢ breakdown
Base: Mar 22 tota samp e n=900, Jan 22 tota samp e, n=944 T R

CONFIDENTIAL @ TRA 2022
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The top barrier “not knowing what to do to prepare” is
declining as information becomes more readily available

BARRIERS TO PREPARATION - OF THOSE WHO HAVEN'T

DONE ANY THING TO PREPARE FOR SELF-ISOLATION

| don’t know what | should do to prepare

| can’t be bothered

22%

We are vaccinated so we don'’t need to prepare

COVID-19 is not a problem so we don’t need to prepare

It's too expensive to prepare

Source: Behav our & Sent ment Tracker Jan 22 Mar 22 "~
Q: And are there any reasons you have not prepared your hoyseho d for COVID 19?
Base: Jan 22 those who haven't done anyth ng to prepare n=345, Mar 22 n=208

CONFIDENTIAL @ TRA 2022

19%

15%

+/- y§™%an-22

+6%

4%

+7% A

-2%

There has been a significant
improvement on the informational
barrier — those who don’t know what to
do to prepare is down by -11% since
January.

There has been an uptick in those
whose barrier is thinking COVID-19 is
not a problem, +7% since January.

Functional barrier

Attitudinal barrier

Informational barrier

TRA



DPMC MAR 2022 33

The top health behaviour message that is sticking with
New Zealanders is around isolation requirements

71% correctly
identified that you

75% correctly 42% incorrectly

0
identified that you said that you 83% correctly

identified that if

need to isolate for should get a test you test positive don’t need to

7 days if you test immediately if you for COVID-19 isolate if you're a

close contact of

someone not in
your household

positive for are a household

COVID-19 Sontact your household

needs to isolate

37% correctly
16% said 10 said you should

days — keep in get two during SPOTLIGHT ON THOSE WHO HAVE HAD COVID VS. TOTAL
mind the rules the isolation + Higher on knowledge around HH contacts getting 2 tests during isolation (47%)
changed the day period — perhaps « Higher on knowing HH members need to self isolate (91%)
before fieldwork a situational « Interestingly, higher on thinking you need to isolate if you are a close contact of
information gap someone that doesn't live in your household (32%, +11%) (this may have been the rules
at the time they had COVID-19)

Source Behaviour & Sentiment Tracker (Mar-22)
Q How long do you need to isolate if you test positive for COV D-192 Q fyou are a household contact should you get a COV D-19 test?
Q fyou test positive for COV D-19 do the members of your household also need to isolate? Q Do you need to isolate if you are a Close

Contact of someone who does not live in your household?
Base Mar-22 total sample n=900 T

CONFIDENTIAL @ TRA 2022
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Isolation is the top health behaviour perceived.as being effective
in stopping the spread of Omicron and keeping'NZers safe

EFFECTIVENESS (VERY EFFECTIVE)

Self-isolating if you have COVID-19, are
symptomatic, are waiting for test
results or if a household member has
tested positive

66%

Getting a COVID-19 booster shot 60%

Gettinga COVID-19 test if unwell 59%,

Using a face mask as required, incl on
Public Transports and in shops

Taking a RATs test and officially
recording the result

Source: Behav our & Sent ment Tracker (Mar 22)
Q: How effect ve do you th nk each of these can be n s owng the spread of Om cron and keep ng New Zea ander’s safe?
Base: Mar 22 tota samp e n=900

CONFIDENTIAL @ TRA 2022

Self-isolation is seen as the
most effective measure (66%),
whilst taking a RATs test and
officially recording the result is
the weakest (50%).

SPOTLIGHT ON NZERS WHO THINK
WE ARE HEADING IN THE WRONG
DIRECTION (Deniers & Rebels)

These people have a lower perceived
effectiveness of health behaviours
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There have been significant declines in willingness
to use vaccine passes and the NZ COVID Tracer App

WILLINGNESS TO COMPLY (VERY WILLING, HAPPY TO DO MY PART) Compared to January, we have
VA W seen declines in willingness
Y o across:
(63%, -9%)
Self-isolate if you have COVID-19, are 76
symptomatic, or are waiting for test results e - » Using a vaccine pass where
o required (74%, -4%)
Use a face mask as required, incl on 75% .
Public Transports and in shops o 1%
Take a COVID-19 RATSs test if unwell and 72%
officially record the result -
Have a plan in case you or someone in o
Contact Healthline or doctor if unwell with B o
Use the NZ COVID Tracer App to scan in Qo

Source: Behav our and Sent ment Tracker (Nov 21, Jan 22, Mar 22) & 7 Dec Pu se
Q: Howw ng are you to do the fo owng? (Very w ng, happy to compy)

Base: Mar 22 tota samp e n=900, Jan 22 tota samp e n=944, 7 Dec Pu se tota samp e n=411, Nov 21 tota samp e n=917 AV Siicaniy Biger | SoRist than prenocs wirve T R A
CONFIDENTIAL @ TRA 2022
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There has been a significant increase in compliance
for staying home if unwell

PROJECTIVE COMPLIANCE (ALWAYS / MOST OF THE TIME)

+- vs Jan-22 There has been a significant

Use aface mask as required, incl on Public 78% 2% increase in staying home if feeling

Transports and in shops £ sick or unwell, including staying off

work (58%, +10% since Jan)

Use a Vaccine Pass where required 70% 5% Y

Significant decreases include:

» Using the NZ COIVD Tracker
app (38%, -19% since Jan)

» Using a vaccine pass when

58% +10% A required (70%, -5% since Jan)

Isolate if you or someone in your household tests

positive for COVID-19 61 -

Staying home if feeling sick or unwell, including
staying off work

Take a COVID-19 RATSs ftestif unwell and officially
record the result

47% =

Cough or sneeze into elbow 45% +4% SPOTLIGHT ON NZERS WHO HAVE

Wash hands with soap for atleast 20 seconds / FERSONALLY. AL COVID=A9

°\° |

e 41%
t +3%

SnNsag " These people are more likely to have
Contact Healthline or doctor if feeling unwell with 40% higher compliance across most
COVID-19 type symptoms ’ +1% behaviours

Use the NZ COVID Tracer app to scan in or manualky 389
record their movements o 19% Y

Source: Behav our & Sent ment Tracker (Nov 21, Jan 22, Mar 22) & 7 Dec Pu se
Q: How often do you th nk other New Zea anders do the fo owng? (a ways + most of the t me)

Base: : Mar 22 tota samp e n=900, Jan 22 tota samp e n=944, 7 Dec pu se check tota samp e n=411, Nov 21 tota samp e n=917 A Significantly higher / lower than previous wave T R A
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The top motivator for compliance remains protecting friends
& family, but we have seen a significant shiftiin those
wanting to protect NZ’s most vulnerable

MOTIVATORS TO COMPLY WITH GOVERNMENT GUIDELINES

+/-vS. Jan-22
| want to protect friends / family / whanau 57% 4% o
Motivations to comply are
| want to protect vulnerable people 55% +9% A |arge|y stable with protecting
; g o

| don’t want the healthcare system to be overloaded 52% +1% fr'?nds and fam'ly (57 %)
being the #1 motivation.

| think it's the right thing to follow the rules and laws 49% 2%

The health concems if | got COVID-19 45% +2% But we have seen a sig

increase in protecting

4% = vulnerable people (55%)
which is now +9% from Jan
and +2 in rank.

My sense of duty to NZ

H

| don’t want another lockdown 41% +1%

| want the freedom to do what | want back 4 2%

| don’t want the financial impact to keep on going 38% +3%

| want to be able to visit restaurants, bars, cafes and
go toevents

I‘.
B

330/0 -3%

Source: Behav our & Sent ment Tracker (Jan 22, Mar 22)
Q: Wh ch of the fo ow ng are most ke y to make you want to fo ow the Government’s pub ¢ hea th COVID 19 gude nes?

Base: Jan 22 tota samp e n=944, Mar 22 tota samp e n=900 T R A
A ' Significantly higher / lower than Nov-21
CONFIDENTIAL @ TRA 2022 ig |y L wer



is the #1 barrier to getting tested for COVID-19

New Zealanders not wanting to isolate if they test p@ée

@0/- vs. Jan-22

- Functional barrier

BARRIERS TO GETTING TESTED FOR COVID-19

Don’t want to isolate if they test positive

63%

Attitudinal barrier
Financial Implications +14% A s

Informational barrier

Misinformation about COVID-19 or the vaccine +5% A
. +14%
Reontwanttoknow the reauiis o A Following not wanting to isolate,
financial implications is now #2
Fully vaccinated so don't need to be as careful 4% (+3 in rank) at 49%, +14% from
Jan - unsurprising given the
Availability of COVID-19 RATS tests . Omicron peak.
y : As Omicron spreads throughout
They don’t want to wait for a test/ or to get results -59
y g % ¥ New Zealand, the number of

those saying that they don’t
1% believe they or their region is at

risk has dropped, 29%, -12%
12% Y

The stigma attached with having COVID-19

Don't believe they/their region are at risk

Source: Behav our & Sent ment Tracker (Nov 21, Jan

Q: What do you th nk m ght stop other peop e from do ng'th ke gettng a COVID 19 test?
Base: Mar 22 tota samp e n=900, Jan 22 tota samp e n=944, 21 tota samp e n=917 Av Sacating igher / lowes than Novay T R A
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Not being able to take time off work to |sola@b
has significantly increased since January

PERCEIVED BARRIERS TOWARDS SELF-ISOLATION

't take ti T k +169 . !
Can'ttake time off wor 16% A Functional barrier
’ +99 o :
They can’t be bothered 9% A P —
Not enough space in the house to isolate 12% § Informational barrier
They don’t think COVID-19 is a risk +10% A
Have commitments outside of the house (dropping kids... +3% The leading barrier for self-
isolation is functional — not
Misinformation about COVID-19 or the vaccine +8% A being able to take time off
work. This has significantly
Need to care for someone outside their household +1% increased from January now at

61% (+16% from Jan).
Sharing a room with someone else in the house -8% v
The top barriers are mainly a
A% mix of functional & attitudinal —
informational is less of an issue.

Fully vaccinated so don’t need to be as careful

It’s too diffic )
7% W “Can’t take time off work” skews
+19% female (70%), in particular

° female 35-54y (72%) and self-
employed (84%),

They don’t underst

Don’t knowﬁ

Source: Behav our & Sent ment Tracker (Jan 22, Mar 22)
Q: What do you th nk m ght stop other peop e from sef soa
Base: Mar 22 tota samp e n=900, Jan 22 tota samp e n=944

-3%

from others n the r househo d, fthey have COVID 19, are symptomat c, or awa t ng test resu ts?

CONFIDENTIAL @ TRA 2022



DPMC MAR 2022 40

There is a need for targeted messaging for those within
the highest concern — underpinned by reassurance

<
LOW CONCERN (21%)

(’|,2/|’\

HIGHEST CONCERN (21%)
(10/10)

Top information sources are the COVID-19 website and advertising, but are more
likely than average to get info directly from the MoH website (51%, +12%) and
Iwi, Maori groups/kaumatua (6%, +4%)

Top 3 trusted voices: Dr Ashley Bloomfield (52%), PM Jacinda Ardern (§0%)
and MoH (48%)

Significantly more likely to say they want to follow the public health gtidelihes to
protect their friends/family/whanau (71%, +14%), protect vulnerable people
(70%, +15%), because of the health concerns if they get COVID-19465%,
+20%) and think it’s the right thing to do to follow the r@illes & laws (60%,
+11%)

Remember: demographically, high concern is drivenrbyciredmstance: skewing
more likely than average to have a disability (partiGulatly'mobility related),
dependents or financial woes being out of work.

Behaviour & Senitment Tracker Mar-22
Q On the scale of 1-10 please select how concerned you are about the possibility of personally catching the Omicron variant of COV D-19
Q Where are you getting information from to keep up to date about the New Zealand Government’s public health COV D-19 response

Q Whose opinion do you listen to or seek out in regards to COV D-19 in New Zealand and what is being done? Q Which of the following are most likely to make you want to follow the Government's public health COV D-19 guidelines? T R A
CONFIDENTIAL @ TRA 2022

N=900

HOW TO'"REACH THEM:

) #Onlinewia trusted sources (COVID-19 website and MoH website)
« “WAdvertising

«  Community groups

WHAT TO TELL THEM:
Knowing that their situation is causing concern means that we can give them a
targeted message through this lens...by reinforcing that any movements and
changes to the rules is the right thing to do, and reinforcing safety of themselves &
their loved ones
This group of people like to follow the rules — give them information behind WHY the
rules are changing, and HOW this benefits them. For example:
THOSE WITH DEPENDENTS: Your children will be safe, particularly
through vaccination
THOSE WITH FINANCIAL CONCERNS: Pushing the economic benefit of
opening the borders
VULNURABLE PEOPLE: Reinforcing they will be safe within the new
settings




2222222222222

IMPLICATION

1) Despite key COVID-19 messaging showing
effectiveness for the majority of New Zealanders,
the group of highly concerned need tailored and

targeted messaging to provide reassurance.

2) The key barrier to self isolation is centred
around not being able to take time off work — this
is driven by females and self-employed.

CONFIDENTIAL [@ TRA 2022
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Vaccine & Booster
Shots
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VACCINE & BOOSTER SHOTS: KEY OUTTAKES

- Perception of the vaccine roll out is stable, with two thirds
thinking they’re being told all the information they need to
know

- Any information gaps that remain are centred around
evidence, side effects, their necessity & the future of
vaccinations

- With the majority of New Zealanders now vaccinated, the
group of unvaccinated are becoming harder to shift

- Side effects, efficacy and ingredients remain the top
barriers for getting boosted

ZZZZZZZZZZZZZZZZZZZZ
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There are still information needs surrounding future
vaccination, side effects, efficacy, and purpose of the booster

INFORMATION NEEDS — OF THOSE WHO WANT TO KNOW MORE INFORMATION

What will boosters be like

Side effects / long term

Efficacy of the booster?

Why the booster is

in the future?

“The immunity expectancy; how
long will it last before a booster is
needed.”

"How long does it last, and will
there be a forth booster shots?”

“Why we need to have one every
6 months and why we are
basically not vaccinated if we
don't take them”

effects of the booster?

“Any long term side effects”

“All the side effects and chances
for such”

| have had an adverse reaction
to the initial shots. | want to know
that my health will not suffer or
worsen.”

Does it actually work?

“l'want some idea of efficacy”
“The efficacy of the booster shot.”

“The researched effectiveness”

needed?

“‘Why is it necessary, we were told
we only needed two shots”

” Why we need them if they don’t
work.”

“Complications, is it really
necessary to have this booster,
what difference is it making”

45

Source: Behav our & Sent ment Tracker (Mar 22)
Q: What other nformat on wou d you want to know about COVID 19 booster shots?
Base: At east one dose of the vacc ne and want to know more hformaton n=118

CONFIDENTIAL @ TRA 2022
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As more New Zealanders get the booster, the.un-boosted
group becomes more resistant

As at fieldwork from 11-18 March

BOOSTER INTENTION
VACCINATION STATUS

NET: At least one dose 93% Definitely
Three doses or more, including my booster shot 67% Most fikely
Likely
Two doses only 21% Unlikely
One dose only 2% Most unlikely
Three doses or more, but not including my booster shot 4% Definitely not
Unvaccinated 5% 'm really not sure
Rather not say 1% Rather not say

There are significant increases
for ‘unlikely’, ‘most unlikely’,
‘definitely not’ when compared to
January

Source: Behav our & Sent ment Tracker (Mar 22)

Q: Have you had a COVID 19 vacc naton?

Q: Do you ntend to get the COVID 19 booster shot?

Base: Mar 22 tota samp e n=900, haven’t been boosted N=301

CONFIDENTIAL @ TRA 2022
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Side effects, efficacy and ingredients remain.top concerns
for getting the booster

BARRIERS TOWARDS GETTING THE BOOSTER SHOT
+/-vsi Jan-22

Concerned about possible long term side-effects of the 299 2%
vaccine / booster

I’'m concerned that the booster is too new / hasn’t been 249 2%
tested enough ¢ Barriers for the vaccine are largely
Concern about vaccine / booster ingredients / formula 23% 1% sjtable - concern about the Iong-tgrm
side effects, concern the booster is
| don’t think the COVID-19 booster vaccine works 21% +1% too new, and concern about the

| think the side effects from the booster will be worse ingredients of the vaccine

than actually getting COVID-19 o ;
We see a significant decrease in
| don't trust what is being said about the booster 19% 3% those concerned whether the
vaccine works against the new
variants (16%, -7%) — perhaps
overridden by the prevalent
Omicron outbreak.

21% -

Concerned whether the vaccine works against new

) .79,
variants 16% 7%

| don't like putting toxins in my body 15% -5%
| am safe enough already with two vaccine doses

| don't like being told what to do 13%

| live a natural life/prefer natural remedies 13% +2%

—
w |
o~

| believe COVID-19is notranissue 13% 6%

Source: Behav our & Sent ment Tracker (Jan 22, Mar 22)
Q: What m ght stop you from gett ng the COVID 19 booster shot?

Base: Mar 22 have not had booster and don’t 'defnte y' ntendto get t n=220, Jan 22 have not had booster and don’t 'defnte y' ntend to get t n=284 AV R A
Significantly higher / lower than previous wave T
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Collective motivators are becoming less of an'influence

in getting the booster shot

MOTIVATIONS FOR GETTING THE BOOSTER SHOT

+/~v$ Jan-22
Nothing wil meke me want to get the COVID-19 bocste =
Further evidence to show that the
. o 0 -
| willonly get it i have to e.g. mandated G 5t i-boasted New
To get "My Vaccine Pass' . Zealanders are hgrder.to move — 1
in 5 say that nothing will make them
TotrEiel GVeISaEE & get the COVID-19 booster, and we
are seeing declines in those saying
My job requiring me to be have the booster 4% they want freedoms back, want to
protect their friends, family &
| want the freedom to do what | want back -5% vulnerable people — perhaps a
signifier that the ‘low hanging fruit’
| want to protect my friends/family/whanau 10% ¢ have already been converted
| want to protect vulnerable people % Y
| don't want the healthcare system to be overloaded &
To protect ryself :
So | can go to places that require vaccination cestificates .
in my day-to-day life, like shops, bars and g¥ms eté: o 9% §
Source: Behav our & Sent ment Tracker March 2022, January.2022
Q: Wh ch of the fo ow ng are most ke y to make you want to get the COVID 19 booster?
Base: Mar 22 have not had booster and don't 'def nte y' ntend to.get t n=220, Jan 22 have not had booster and don’t 'defnte y' ntend to get t n=284 Av Significantly higher / lower than previous wave

CONFIDENTIAL @ TRA 2022
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Appendix



SUMMARY

The sentiment in New
Zealand is shifting in a
positive direction, but
there remains division.
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As New Zealanders start to see a light at the end of the tunnel,
overarching sentiment starts to shift. Of course, not everyone
feels the same way: division remains, underpinned by levels of
concern in catching Omicron.

Herein lies an opportunity for a targeted approach to give the
right messages, to the right people, in the right ways.

Providing reassurance to any concerned New Zealanders will
ensure they don't feel left behind, excluded or forgotten about as
New Zealand learns to live with Omicron and eventually reopens
to the world.



KEY TAKE AWAY

There is opportunity for
targeted messages to New
Zealanders with high
levels of concern

CONFIDENTIAL @ TRA 2022
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How to deliver a message of reassurance?

1. Reach them through their top information sources:

- Online via trusted sources (COVID-19 website and MoH
website)

Advertising

- Community groups

2. Reach them through a lens that reflects their circumstance

Safety of children

Protection of the vulnerable

Economic benefit of re-opening the border

53
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Almost 8 in 10 New Zealanders have either personally had or
know someone who has had COVID-19 — exposure is high

11% of
respondents have

personally had
COVID-19

Source: Behav our & Sent ment Tracker (Mar 22)

14% of
respondents have

had someone else
in their household
have COVID-19

Q: We woud ke to understand f you or someone you know has ever had COVID 19.

Base: Mar 22 tota samp e n=900

CONFIDENTIAL @ TRA 2022

43% of
respondents have
had someone from

their

family/whanau
(outside of their
household) have
COVID-19

69% of
respondents know
someone else (not

from their
household or
family/whanau)
who has had
COVID-19

54
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Perceived effectiveness of health behaviours, willingness to
comply and actual compliance varies by level of concern

< >
LOW CONCERN (21%) HIGH CONCERN (43%)

(1-3/10) (8-10/10)

Highest concernwith catching |
Omicron: v
» Highest perceived effectiveness
of health behaviours (65-80% < HIGHEST CONCERN (21%)
very effective) (10/10)
* ", Lowest efficacy is RATs

Low concern with catching

Omicron:

» Lower perceived effectiveness of
health behaviours (35-50% very
effective)

* Lowest efficacy is RATs

(65%), highest is using

a face mask (80%)
Higher willingness across all
behaviours
Actual compliance is comparable
to total sample

(35%), highest is self-
isolating (50%)
Lower willingness across all
behaviours
Actual compliance is comparable
to total sample

Q: On the scae of 1 10, p ease se ect how concerned you are about the poss b ty of persona y catch ng the Om cron var ant of COVID 19.

Q: And from ths s m ar st of behav ours, how effect ve do you th nk each of these can be n s ow ng the spread of Om cron and keep ng New Zea ander’s safe?
Q: How w ng are you to do the fo ow ng?

Q: How often do you th nk other peop e n New Zea and do the fo ow ng?

Mar 22 tota samp e N=900
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