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Proactive Release

The following documents have been proactively released by the Department of the Prime
Minister and Cabinet (DPMC):

Annalect Social Media Listening Reports (April 2020 — April 2022)

Early in New Zealand’s pandemic response, a critical need was identified to understand how
information provided about COVID-19 was being received and understood by the public.
Public communications about the pandemic had to be effective to ensure that New Zealanders
were able to comply with legal requirements and guidance on COVID-19 in order to stop the
spread of the virus.

To this end, the Department of the Prime Minister and Cabinet (DPMC) commissioned regular
research focusing on sentiment and behaviours towards COVID-19. As part of this, in April
2020, Annalect, the data analytics division of OMD New Zealand, which is the media buying
agency for the COVID-19 response, began undertaking social media analysis for the COVID-
19 Group. We did not have this capability ourselves and it would not have been economic or
timely to build it in-house. Therefore, external providers were sought. Commissioning this
service was undertaken at pace, given the threat of the emerging pandemic in April 2020.

Organisations, including government departments, have monitored social media for many
years in order to improve the quality of information they provide to the public

As the pandemic response evolved, tools such as this enabled the COVID-19 Group to be
agile and adapt communications to address information gaps and the questions and concerns
of New Zealanders about the COVID-19 response.

The analysis compiled by Annalect helped measure the effectiveness of the Unite Against
COVID-19 communications and public information campaign as it sought to keep New
Zealanders informed through the different phases of the response. It enabled the COVID-19
Group to identify if there were gaps in public understanding about restrictions and public health
guidelines, and develop tailored communications to address those gaps.

The analysis also provided valuable insights into the impact of pandemic restrictions, New
Zealanders’ acceptance of them and their willingness to carry out COVID-19 related health
behaviours. In this sense, the insights have been important in ensuring the safety of our
communities and maintaining the public trust that is required for an effective response to
COVID-19. Robust and easily understood public health information has been a key pillar of
New Zealand’s success in responding effectively to COVID-19.

In compiling the reports, analysts used the Brandwatch Consumer Research tool to observe
prominent themes regarding the COVID-19 Response, analysing social and digital news
content on public channels in New Zealand.

The reports provided mostly high-level insights into topics of conversation around COVID-19
online. This includes the volume of social conversation around a given topic and the sentiment
of that conversation and how that sentiment changed over time. Annalect also provided
analysis and commentary on the most prominent issue(s) of the week — for example, if there
was an Alert Level change, they would analyse conversation around this. This analysis was a
useful window into the impact of the virus and pandemic restrictions on New Zealanders.



The reports were refined and adjusted over time to reflect the changing language, landscape
and focus of the COVID-19 response. In most cases, this was done proactively by Annalect.
This included the occasional updating of the topics being tracked (for example, introducing
‘Vaccine Rollout’ when this became a relevant topic of conversation in New Zealand).

The social conversations that were analysed by Annalect came from two sources. The first
was from engagement with Unite Against COVID-19 (UAC) and Ministry of Health (MoH)
social media channels, and the second was from content posted publicly elsewhere online,
from news media, Facebook pages, Twitter, Reddit and other public blogs and forums in
New Zealand, pulled via keyword searches. Annalect also reported on publicly visible
engagement with other government pages, such as those of Te Puni Kokiri and the Ministry
for Pacific Peoples, in order to understand the questions and concerns of different
audiences.

The data analysed from UAC social media channels was, in large part, from publicly visible
comments on UAC social media pages. For two periods in 2020 and 2021, Annalect provided
a ‘Frequently asked questions’ report, summarising the most asked questions about the
pandemic and the response online, which included an analysis of questions sent to UAC social
media channels via direct messages. This was to understand what gaps in public
understanding existed and what questions and concerns New Zealanders had about COVID-
19, to improve the information being provided to the public via UAC.

During the initial stages of the COVID-19 Vaccine Campaign between May and August 2021,
analysis of direct messages was also performed on MoH channels for the same reason it was
on UAC channels, specifically for the vaccine rollout.

In analysing direct messages, Annalect used ‘Sprinklr’, the system the National Crisis
Management Centre and then DPMC used for managing its social media accounts. Annalect
were able to generate reports from the system’s reporting dashboard to review sentiment and
themes from comments and messages being received on the Unite Against COVID-19 and
Ministry of Health social media channels.

Annalect summarised the most frequently asked questions, and gave examples of these
guestions and others which highlighted prominent themes or issues important to the overall
response. The analysis of these direct messages to government websites looked at overall
themes as a guide on which areas of public health information needed strengthening or
clarifying

At no point in the COVID-19 response has DPMC or Annalect been able to monitor or review
private conversations or messages between members of the public — nor would we have
sought access or have means of accessing that information as part of our remit to provide
high quality public health information about COVID-19 to New Zealanders.

The COVID-19 Group acknowledges the Unite Against COVID-19 website and social media
channels could have been clearer that communications received may be used for reporting
purposes. A disclaimer to this effect has been added to all Unite Against COVID-19 channels.

In places in the reports, screenshot examples of public-facing comments from social media
users were provided by Annalect in order to provide context around the data and the themes
that were being observed. Good practice required usernames to be redacted, and in later
reports, so too were users’ profile pictures as part of Annalect’s continuous improvement of
the reports, which involved refining of the design of the reports and introducing further privacy



measures. Otherwise, Annalect took steps to ensure that all data in the reports was
anonymised before it was provided to DPMC.

In New Zealand, Annalect is a division of OMD and sits within OMD’s New Zealand office with
locally employed analysts. All work is done in New Zealand, by New Zealand-based analysts.
In undertaking this work, OMD/Annalect were required to uphold New Zealand privacy laws
when analysing and handling information found in the public domain or through direct
messages. Annalect analysts all sign individual non-disclosure agreements in relation to this
work, and OMD/Annalect have their own company-wide non-disclosure agreement that
covered this work.

In their effort to support the Unite Against COVID-19 campaign by providing analysis of
conversation online about the pandemic, Annalect made judgement calls as to what to
provide in the reports, proactively including information they believed would be useful for
officials to know.

In a small number of reports, Annalect included information not directly relevant to the
COVID-19 response. On occasion, this included information about politicians and political
parties. Information not useful to the COVID-19 response was disregarded and Annalect did
not track the social media profiles of politicians or political parties for DPMC.

It may also be noted that the names of politicians and political parties sometimes appear
highlighted in the reports. This is because they are listed in the base search query that
Annalect uses when analysing issues and topics around COVID-19, and they happen to come
up, from time to time, in the examples of conversations they provide in the reports. Annalect
did not track mentions of these names for DPMC.

It is important to note the primary use of the reports was internal, informing the COVID-19
Group’s communications approach. A summary of overall themes and observations were
sometimes included in external updates and in policy documents, but the reports were not
provided to Ministers’ offices in full.

As it approached two years since the reports were originally commissioned, DPMC undertook
a review of the reports and whether they were still required for the next phase of the pandemic
response. The reports were discontinued in April 2022, as the insights they provided were
considered to no longer be required as we moved to long-term management of the virus. In
total, 231 reports were received between April 2020 to April 2022. The total cost of these
reports was $261,974.

Some parts of this information release would not be appropriate to release in full and, if
requested, would be withheld under the Official Information Act 1982 (the Act). The information
that has been withheld from this document has been withheld under section 9(2)(a) of the Act,
to protect the privacy of individuals. No public interest has been identified that would outweigh
the reasons for withholding this information.
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Update
Summary:
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Conversation analysis — organic, pub ial channels:
Analysts explored the Business & s category following the
announcement that part of the Wai ould move to Alert Level 3, Step 2 on

Wednesday with Auckland
retail can open. Some Ne

principal next Wednesday. Under Step 2

<

w0ving

vithin the step system versus people needing a
traffic light’ system. Some want to know the

pen while other types of businesses or workplaces can’t
vaccinated staff.

despite having fully

Measuri ories of conversation:
There %)decrease in total volume of conversation. All categories

reases were in the Financial Stability category (25%) and Vaccine
(22%).

decr, conversation except for Timeframe which increased by 2%. The
Ia;c“;es
\ 2

C) st categories increased slightly in negative sentiment with the largest

increases in Team of 5 Million (4%) and Financial Stability (3%). The largest
increase in positive sentiment was in the Vaccine Rollout category at 2%.

Total overall sentiment remained the same.

Note: Time period is a rolling four-day window unless otherwise noted.
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What’s in this

report:
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1.

Social Conversation Anal 9.4-5
Analysts explored conv In the Business & Consumers
category. \

Measurin egories of Conversation p.g. 6 - 12
Identifyi anders’ key concerns and monitoring shifts in
sentiment emotion on public social channels.

3. 71\ timent benchmarks p.g. 13 -14



CONVERSATION ANLYSIS: PUBLIC 4
SOCIAL MEDIA

Some are discussing inconsistencies between the step system versusthe ‘traffic light’
framework in regards to accepting unvaccinated customers at Lv32 while requiring a
vaccine certificate in the future.

On Monday, the government announced part Happy that the move to Alert Level 3, Step Totalivolume & sentiment in the Business & Consumer category,
of the Waikato would move to Alert Level 3, 2 will mean the ability for shops to open Ottober 26 — November 1
Step 2 on Wednesday, with the in-principal anc mexssiresdom, .

decision for Auckland to move to Step 2 next ’ - - -
i : - /™ Solgood /news we moving to level 3 step 2 yipeee. .4 -
Tuesday at 11.59pm. Retall is able to open in / More Feedom to move about. And christmas ixgiiiy :

this new step. Analysts explored conversation «  and stores are opening up. Shopping time miss - - -

. . shopping
in the Business & Consumers category.
Some people are struggling to reconcile 4 .
havin pretaF?I open for tghgosegunvaccinated Sentiment October 29 - November 1:
sre i 9 P ; And finally the government come'to their senses and let Negative 36% Neutral 55% Positive 9%
within the step system versus people needing Auckland open up sor@ishBsaAbslt bloody timel!
a vaccination certificate ‘traffic light’ system. #COVID
457 PM - Nov 1, 2021 @
S K batiligfiaationF | Despite retail able to open soon, for some click and collect is
ome wgnt to know the justi |§:atlon or retail to Mask wearing and.social distancing is a positive experience.

open while other types of businesses or nowdthednew normal’ when shopping.
workplaces can’t despite having fully vy

i W
vaccinated staff. ‘ | really like the Animates click & collect system.

. . _Dropp‘g.gd my youngest daughter at SChPOI this'momi.ng- You order online, drive to the store, wait in your car, call

A few peop|e are ask|ng how vaccine ©n .th_egdréve back i PBSEEd af bk‘;’SYNLOOk‘“QI l?onl;d testing the store and tell them your name. A staff member will

. . . centre and saw a member of the Mongrel Mob waiting to then take your oder outside and put it on a big pallet that
certificates will be enforced by businesses. go into a shop, masked up and socially distancing. Good has a QR Cyode on it and go back?nside. v

to see. 4:01 PM - Oct 29, 2021 ®
Some are sharing examples of businesses or ;he e '”fg”;“a"' ” 24
: : 11 AM - Oct 29, 2021 G
customers who are not fO”OWIng pu blic health R 1actually had a positive click and collect experience this time. Ordered around 10pm night before,
rules e.g, not wearing a face covering. all items were in stock at thg store I was collec:n.ng from and all had the “pick up after 3pm”
message. Received an email at 1pm next day, picked up a hour later.
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A NLYSIS:

PUBLIC

Concerned and confused at the inconsistency with
unvaccinated customers able to shop in the step
system versus needing a vaccination certificate in the

future ‘traffic light’ framework.

. I'm cancerned that now opening up retail etc to everyone vaxxed or unvaxxed will
mean it will be hard to justify using vaccine certificates in a few weeks time. Ifit is

deemed a risk for unvaxxed to enter those businesses then, why is it not a risk next

week?!
Like - Reply - 124

- 16h

O 102

Iam amazed thatin level 3.2 we can go in retail stores without any vaccine passport yet once we
go into new level red we can only enter with vaccine passport except essential shops it's a bit

weird
/™ Ok, Soright now in level| 2, Vaxed and unvaccinated
/  Cangotothe Shops. hairdresser, gyms etc But once
° your region gets 90% vaxed ... The unvaccinated

Cannot go to the Shops . hairdresser. gyms etc How
does that make sense...

| agree this is now urgent - it is unreasonable to open up
retail in Waikato and Auckland and then expect retail and
hospitality staff to be implementing vaccine passports
later under the traffic lights!

4:39 PM - Nov 1, 2021 @)

Wanting clarity about the changes for Step 2 e.g.,

how many people allowed in a store.

Hil Jacinda | I'm just a bit confused around the opening
of shopping malls. In a large store such as Farmers how
many people are allowed in the store at the same time?
People meeting outside can be no more that 25 but
what about inside a large dept store and mall? Than

you

S
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/% lreally don't understand as a hairdresser in the Waikato
/' we can't welcome our| '32%' term well known clients into
«  asafe fully vaccinated salon. But | can go to the mal

with hundreds of strangers who knows where they |
been and weather they are vaccinated . | follow.
the rules and done all the right things from a
COVID landed in NZ...

So from next week we can go s
get in the lab and do research. Coi
are most certainly a very highly vacc
7:33 PM - Nov 1, 2021

n! Even though we
d workforce.

®

> | da !l! You open zoos , public
/ toilets e on't open hairdressers, beauticians,
P gyms are so high I Do you

your causing !! Your killing small
n't work till level 1 !l (Gym Trainer).

ing’how the vaccine certificate
sys will be enforced by businesses.

I know all this, | already have my certificate. What | was
wanting to know was how certificates and the passport
system was going to be managed in terms of
enforcement, especially with the opening up of retail
freedoms here in Auckland.

4:58 PM - Nov 1, 2021 from Auckland, New Zealand @

People want to know the justification for retail to open
while other types of businesses or workplaces can’t
despite fully vaccinated staff.

?

retail worker is concerned about opening
in Auckland next week to unvaccinated

shoppers.
/7 llwork in retail and the thought of opening my store up
/' next Wednesday to serve people who may not be
° vaccinated in a city that is recording daily cases over

100 is scary. If one person with symptoms walks in |
become compromised my store gets closed and | put
my family who are already immune compromised at
risk .

Some are stating they will avoid businesses
with vaccine mandates.

Countdown Supermarkets

ountdown proposing mandatory vaccination for staff | | will be shopping at newworld from now
on.

People are sharing examples of businesses
and customers that are not complying with
public health restrictions e.g., not wearing a
mask properly or at all.

unfortunately | know of a home

hairdresser that doesn't wear a mask & doesn't care if
they or customers are vaccinated . needless to say I'll be
avoiding that place like the (literal) plague

aropped in at 2 rural Olago restaurant / bar last weekend.

I walked in with @ mask and nobody wore a mask.

As | passed a table of a large family one lady commented loudly "who would wear 2 mask thal's such a stupid thing 1o do*. Verbaum.

- reddit.com

310ct

Will the emergence of "Delta Plus” in the UK and now Australia create a new reason for strict MIQ, until its here too?
If people could *wear their masks properly* it would restore 10 - 12 % of my faith in humanity - Frustrated retail worker

annalect



VERSATION:

Comparing current period (Oct 29 — Nov 01) with shift from previous 4-day period (Oct 25 - Oct 28)

Category change: Benchmark 66

COVID Response

Benchmark

/

Virus

Vaccine Rollout
Enforcement

Business & Consumers
Economy

Timeframe

Financial Stability
Team of 5 Million

Mental Health

Category breakdown excludes data
that has not been classified. This data
contains posts and comments outside
our key word query for example
tagging friends, one-word responses
and so on.

v22%

v7%
v17%

v18% Current: Colour

- Previous: Grey
v25% @
v10%
v14% \
10k O 0k 30k 40k
Total Mention Volume

Data source: @ Facebook pages,  Total volume of conversation rolling
Twitter, orums, Redditin New  4-day window:

Zeala Current: 132,187 (-13%)

Q Previous: 151,167

COVID-19 Awareness Study / Confidential / Annalect 2021

v21%

50k 60k

Total sentiment breakdown (see pages 12 &
13 for reference).

Current: Neg 40%, Neu 44%, Pos 16%
Previous: Neg 40%, Neu 44%, Pos 16%

annalect



CATEGORY SENTIMENT

Net sentiment of each category

Comparing current period (Oct 29 — Nov 01) with shift from previous 4-day period (Oct 25 — Oct 28)

Most categories increased slightly in
negative sentiment with the largest

increases in Team of 5 Million (4%)

and Financial Stability (3%).

The largest increase in positive

sentiment was in the Vaccine Rollout

category at 2%.

Category % NEG % (*1=) % NEU % (+/-) % POS % (+/-)
Business & Consumers 36 1 55 -2 9 1
Enforcement 40 2 50 -2 10 0
Virus 47 0 44 0 9 0
Covid Response 46 0 42 -1 12 1
Economy 36 1 55 -1 9 0
Mental Health 53 2 42 -2 5 0
Financial Stability 43 3 50 -3 7 0
Team of 5 Million 37 4 38 -5 25 1
Contact Tracing 32 -1 60 1 8 0
Timeframe 36 51 -2 13 0
Doméstic Violénce 52 44 -2 4 0
VaccinesRollout 50 -2 36 0 14 2

Data source: public Facebook pages,
Twitter, blogs, forums, Reddit in New
Zealand.
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Note this table reflects % of sentiment change
relative to'the volume of each category and
therefore smaller datasets will have more
exaggerated sentiment shifts. See previous
page for volume.




C
\'

ATEGORY SENTIMENT HIGH
OLUME CATEGORIES
COVID Response Virus @
15k 12.5k
10k
- . % -
= >
c 5
=
5k
— 1 | _
1] _ _ _ 27 Oct 28 Oct 29 Oct 300ct 310ct 1 Nov
26 Oct 27 Oct 28 Oct 29 Oct 30 Oct 31 Oct 1 Nov
@ HNegative @ Neutral @ Positive
® Negative @ Neutral @ Positive
Vaccine Rollout Enforcement
Sk
12.5k
4k .
10k
% l é 3K .
3 75k =
2 o S 2
I . I

26 0ct 27 et 28 0ct 28 0ct - 260ct 27 0ct 28 0ct 29 0ct 30 0ct 31 0ct 1 Nov

@ Negative @ Neutral @ Positive @ Negative @ Neutral @ Positive

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
COVID-19 Awareness Study / Confidential / Annalect 2021 Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.



CATEGORY SENTIMENT

Business & Consumers Economy

6k
5k

|
T e

5k
4%
@
5
o g
2 =
E =
> g -
E
g
=
) -
h I
|
_ 26 Oct 27 Oct 28 0ct 29 Oct 300ct 310ct 1Nov
26 Oct 27 Oct 28 Oct 29 Oct 300ct 31 Oct 1 Nov ® Negaive  ® Neutral @ Positive
@ Negative @ Neutral @ Positive
Timeframe Financial Stability
Em 2500
@
E 2000
2
s
= @
z 2k 5
S &)
£ 1500
E
g
=

1000

500

) -

280ct 29 Oct 30 0ct

@ Negative @ Neutral @ Positive ! 26 Oct 27 Oct 28 Oct 29 0ct 30 Oct 31 Oct
& @ Negative @ Neutral @ Positive
2 Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.

COVID-19 Awareness Study / Confidential / Annalect 2021 Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.




CATEGORY SENTIMENT

Team of 5 Million Mental Health

26 Oct 27 Oct 28 Oct 29 Oct 30 Oct 31 Oct 1 Nav

Q

2000
2000

1500 L

Mention Volume

1000
1000

Mention Volume

500
500

26 Oct 27 0ct 28 0ct 29 Oct 30 Oct. 31 Oct. 1 Nov

@ Negative @ Neuiral @ Positive ® Negative @ Neutral @ Positive

Contact Tracing Domestic Violence

2000

’ 600

1500
400

Mention Yolume

1000

Mention Volume

500 200

27 Oct 28 Oct 29 Oct 30 Oct 31 0ct 1 Nov

@ Negative @ Neutral @ Positive

2 Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
COVID-19 Awareness Study / Confidential / Annalect 2021 Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.
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CATEGORIES OF CONVERSATION 11

Categories over time (rolling 4 days)

SOCIAL CONVERSATION CATEGORIES 29 OCT - 01 NOV

Volume Over Time
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N
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o
o
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o
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s \/iTUS =—\/acgi == Timeframe === Team of 5 Million === Mental Health == Financial Stability
== Enforcement == Domestic Violence === COVID Response === Contact Tracing == Business & Consumers

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
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CATEGORIES OF CONVERS

Category Definitions

This conversation looks at the virus itself. This
may include discussion about medical
response, health advice, symptoms of COVID-
19 and number of cases/deaths in New Zealand
and globally.

The nation’s response to and perception of
New Zealand’s leadership and decisions
surrounding the response to COVID-19.

Vaccine Rollout

How are New Zealanders’ discussing vaccines.
Including access to vaccines and logistics of
appointments, any hesitancy/advocacy and
what vaccines would enable for the individual
or the community.

Timeframe

Discussion about how long it will take before
Alert Level restrictions are lifted or when life
returns to normal.

COVID-19 Awareness Study / Confidential / Annalect 2021

ATION

Business & consumers
The impact COVID-19 restrictions has had on

how businesses operate and how consumers’

behaviour has adjusted to ensure retail /
hospitality / workplaces run safely.

Enforcement

Responses to the role of official enforcement
and stories about how infringement is dealt
with.

Economy

Conversations New Zealanders are having
about the economy, economic decisions and
upcoming recession and recovery.

Team of five million / Unite agaimst virus

Encouraging the nationsto rally together,
comply with the rules and cheerleading the
cause.

ACing
What conversations are New Zealanders having
about contact tracing and the use of apps and
other’contact tracing methods including
accessing COVID tests.

What conversations are New Zealanders having
about their own mental health and that of their
families and communities. What support is
being offered and how are people coping and
what are their stresses/anxieties.

Financial stability

The impact COVID-19 is having personally on
New Zealanders in relation to their employment
situations and personal and/or business
finances.

Domestic violence

How are we discussing family violence and
abuse. How are the domestic violence services,
agencies and wider community responding
during this period.

We access data through keyword queries. We update these queries as the language
used to describe a topic or theme evolves. In this report, keywords have been
updated to align with changes in conversation we’ve observed.



SENTIMENT BENCHMARKS

Total sentiment breakdown at key dates

13

Source: https://en.wikipedia.org/wiki/COVID-19_pandemic_in_New_Zealand

COVID-19 Awareness Study / Confidential / Annalect 2021

Date % Neg % Neu % Pos Date % Neg % Neu % Pos
21-Mar-20 41 39 20 22-Sept-21 41 43 16
23-Mar-20 37 42 1 26-Sept-21 48 36 16
26-Mar-20 38 39 23 4-Oct-21 44 40 16
28-Apr-20 38 4 21 9-Oct-21 43 41 16
14-May-20 40 29 o1 20-Oct-21 42 43 15
9-Jun-20 45 36 19
12-Aug-20 45 36 19
31-Aug-20 45 38 17
22-Sep-20 42 39 19
24-Sep-20 42 42 16
7-Oct-20 40 42 18
15-Feb-21 42 40 18
18-Feb-2l 38 46 16
23 Feb:21 43 42 15
28-Feb-21 49 35 16
" 43 39 18
12-Mar-21 41 45 14
23-Jun-21 38 15 1
30-Jun-21 40 45 15
18-Aug-21 38 43 19
1-Sep-21 38 44 18
3-Sep-21 42 41 17
8-Sep-21 40 44 16




SENTIMENT BENCHMARKS

Changes in alert levels.
Source: https://en.wikipedia.org/wiki/COVID-19_pandemic_in_New_Zealand

4.0
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Date

Sentiment breakdown for total dataset Jan 2020 - today

30k

20k

Mention Volume

10k

0 ......
Jan 2020 Mar 2020 @ Jul 2020 Sep 2020 Nov 2020 Jan 2021 Mar 2021 May 2021 Jui 2021 Sep 2021 Nov 2021

@ Negative @ Neutral @ Positive
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ANNALECT SOCIAL ANALYTICS

U d t Conversation analysis - organic, pub%ial channels:

p a e Analysts explored conversation aro Ine mandates and vaccine
certificates/passports. Themes V and often include conjecture and

| . .

S u m m a ry- debate. There is frustratio a@
perceive that not having cert ready is what is holding up the move to the
‘traffic light’ system. Son@v ealanders are taking on the position of being
pro-vaccine but a n and/or vaccine certificates. Freedom of choice and

sowing division a pics of discussion around this stance.

ine certificates are not yet available. Some

Measuring categories of conversation:

There wa ecrease in total volume of conversation. All categories
decre eptfor Timeframe which increased by 10% and Vaccine Rollout
sed by 6%.

argest negative shift was in the Economy category at 5%. The Enforcement

whi
x& tegories became more polarized, decreasing in neutral sentiment. The

egory grew 4% in positive sentiment.

® Total dataset sentiment remained stable.

@ Note: Time period is a rolling four-day window unless otherwise noted.
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ANNALECT SOCIAL ANALYTICS

What’s in this

report:
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1.

Analysts explored conversa
vaccine certificates& '
Measurin e@s of Conversation p.g. 6 - 12

Identifyi anders’ key concerns and monitoring shifts in

sentiment emotion on public social channels.



CONVERSATION ANLYSIS: PUBLIC 4

SOCIAL MEDIA

Conversation about this topic has high negative sentiment. This has increased by 1% compared to the week prior.
Themes within are varied. There continues to be those who are pro-vaccine but anti-mandate. Some believe that
not having vaccine certificates yet is holding back the country’s move to the ‘traffie light’ system.

Analysts explored conversation around vaccine
mandates and vaccine certificates/passports
(October 31 — November 3). Themes are varied and
often include conjecture and debate. The sentiment
of this conversation is on par with the sentiment
within the Vaccine Rollout category (50% negative).
Negative sentiment in this conversation also includes
those defending the government’s positioning on
certificates and mandates.

Some are explaining how having to have a vaccine

or proof of identification is not a new concept and is
used for other situations such as travel overseas or

buying alcohol.

There is frustration that vaccine certificates are not
yet available to the public. Some perceive that not
having certificates ready is what is holding up the
move to the ‘traffic light’ system.

Some New Zealanders are taking on the position of
being pro-vaccine but anti-mandate/certificates.
Freedom of choice and sowing division are some
topics of discussion around this stance.

A few are expressing the perception that the
government lied and did a U-turn on its stancesof not
mandating vaccines.

COVID-19 Awareness Study / Confidential / Annalect 2021

Happy that the University of Auckland is
putting a vaccine mandate in place.

. v
Yusssss vaccine mandate for university of Auckland!!! For
all staff, students and visitors. Epic!!!

O ’

Great work @AucklandUni with a vaccine mandate:
From 4 Jan “all students, staff and visitors will need to be
fully vaccinated...to come onto our campuses...Decision
will be reviewed in June 2022, or earlier iffconditions or
Government requirements warrant it."

3:25PM - Nov 2, 2021 @

Grateful to those wh6se jobs fall under a
mandate and have beenwaccinated.

7 For allieachers. social workers and all of you who
/  aceeptedithe mandate and be willing to be | vaccinated |

o @ gthankyou very much. You all are awesome 4

A teacher acknowledging that vaccines are part
of the role’s requirements - even prior to
COVID-19.

Y. T
& J°

w T'm a teacher and it was a requirement of my employment that T supplied police checks,
have an IRD number, am registered with the Teachers' Council and am vaccinated against
measles. Now that includes the COVID vaccine .

There are lots of jobs that have specific requirements. You also need to be legally licensed to drive
& car, and provide photographic ID if asked when buying beer.

You're not forced to do any of these things - but there are consequences if you don't. Namely, you
won't be able to do the things you want if you don't abide by the requirements. The COVID vaccine
mandate isn't any different, it's just a newer requirement.

Total velume & sentiment around vaccine mandates and vaccine
passports/certificates, October 28 — November 3

I se—— S
X :

® Negitine s @ Poskive

Sentiment of conversation, October 31 - November 3:
Negative 49% Neutral 44% Positive 7%

Explaining that having to have a vaccine and/or proof of
identification is not new and used in other areas of life e.g.,
when travelling overseas or having to show ID to buy alcohol.

| have no problem showing my drivers licence for driving,
my passport for travelling, my quals for a job, my ID to
buy alcohol, my kids vax cert for school, my dogs vax cert
for the kennel...

3:48 PM - Now 1, 2021 @

| had to demonstrate | was vaccinated for various illnesses
before | was able to enter certain countries. This is nothing
new.

Vaccine certificates have been the price of admission to
participation globally in the past - now they're the price of
admission to participate locally.

2:46 PM - Nov 1, 2021 @



CONVERSATION ANLYSIS: PUBLIC

Expressing frustration towards those who are in roles
that have mandates and who are refusing to get
vaccinated. Some are relieved that those choosing to
remain unvaccinated will have to leave their
professions.

Oy vey, the teacher who was on the news was an absolute
disgrace to the profession. Thank god come January the
vaccine mandate will weed out these teachers so our
tamariki don't have to be taught by such an unsuitable

person.
6:05 PM - Nov 3, 2021 @
/" |Get phucken vaccinated and get back to work , you

{ call yourselves health workers. pift. I'm disgusted in your
¢ decision to resign over Mandate. Drop your ego and get
back to work

Some are taking the position of being pro-vaccine
(including being fully vaccinated against COVID-19) but
anti-mandate and/or certificates. Freedom of choice and
sowing division are some topics of discussion around
this stance.

. Nov 1,2021 L 4
hat’s peoples view on the #VaxCert? | am opposed. I've just been

asked to provide mine, | am double vaxed but | draw the line at a
#VaxCert.

SsOC

There’s a signficant amount of “pro-vaccine, anti-mandate people” who are double vaxxed, but

don't want mandates on the general public (different for hospital staff of course).

| am vaccinated ... you've
been brainwashed by media to put people in 2 classes
haha It's true you can transmit still and a fact it is leaky.
You can be pro vax and anti mandate.

”~
(
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Perception that the government lied and has
done a U-turn on vaccine mandates which it
said wouldn’t happen.

Hipkins was telling us a year ago that vaccine mandates
were misinformation.

He is full of the same lies as Ardern.
11:10 PM - Nov 3, 2021

If you say so.

Honesty seems to be in short supply ig
also:Particularly surprising given tha
‘17 said that she'd never lied. & pro
the most open & transparent govern
promised ('20) never to mandate vaccina

ever. Also

1:04 PM - Nov 2, 2021 0]
The vaccine s potentially
encourage who were not keen before
to get vac g

v

was very anti-vax a couple of months
t vaccinated. Don't know for certain why,

Théxela

) now

t one of their jobs is covered by the vaccine mandate.
103 lov 3, 2021 @

oyed that the views held by the minority around

mandates are assumed to be those of the majority.

y wife works as a midwife and her student has been asked what she plans to do for work next
year now that there is a mandate. They are both fully vaccinated...

People are assuming the views held by the minority are consistent across the majority.

I'm s teacher and have experienced the same thing, its quite frustrating. Everyone, bar my ten year
old are both double vaccinated

1 and frustrated about vaccine

es not yet being available. Some

rceive that not having vaccine certificates
is what’s holding up the move to the

affic light’ system.

L

Frustrating that the lack of vaccine certificates continues
to hold the country back from being able to begin
opening up to the vaccinated.

4:22 PM - Nov 1, 2021 @

Everyone should write to @minhealthnz now requesting
their vaccination certificates as it takes 10 working days
(16 November earliest), as electronic certificate won't be
ready before 1 December - as haven't undergone any
testing. g An unmitigated disaster waiting to happen.

7:46 AM - Nov 2, 2021 0]

facebook.com
Post-Cabinet Update | 1 November | RNZ
Can't move to traffic light system, as the Government haven't got the passport ready

3d
Covid19 Vaccinatad

Got mine in May, still waiting here in Level 3 because the Government sat on it's hands while we had
no cases and didn't put enough into building the vaccine passport. 1am beyond pissed off.

Perception that vaccine certificates don’t
necessarily equal personal or community
safety.

Yea no. Vaccine efficacy drops drastically over time.
There's literally no reason to mandate it and have vaccine
passports unless it's about control rather than safety
5:50 PM - Nov 3, 2021

®

g |

Wasn't this why the UK ditched vaccine certificates for the time being? Because people assume
that acting as if covid wasn't still around is safe because an eventivenue has a vaccine
requirement.



VERSATION:

Category change: Benchmark 6@

Comparing current period (Oct 31 — Nov 03) with shift from previous 4-day period (Oct 27 — Oct 30)

Benchmark

COVID Response v8%

Virus

Vaccine Rollout

Enforcement vi1%

Business & Consumers Y12%

Economy Y11%

A10% Current: Colour

Previous: Grey
v12%
<

V8% *

o

Timeframe
Financial Stability
Team of 5 Million

Mental Health
Contact Tracing

Domestic Violence

0k 30k 40k 50k 60k
Total Mention Volume
Category breakdown excludes data Data source: cebook pages, Total volume of conversation rolling Total sentiment breakdown (see pages 12 &
that has not been classified. This data Twitter, ms, Redditin New  4.day window: 13 for reference).
contains posts and comments outside Zealapd. Current: 144,212 (-1%) Current: Neg 43%, Neu 41%, Pos 16%

our key word query for example Previous: 145,450 Previous: Neg 43%, Neu 41%, Pos 16%
tagging friends, one-word responses

and so on.

0 10k
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CATEGORY SENTIMENT

Net sentiment of each category

Comparing current period (Oct 31 — Nov 03) with shift from previous 4-day period (Oct 27 — Oct 30)
Most categories became more

polarized, decreasing in neutral Category % NEG % (+1=) % NEU % (+/-) % POS % (+/-)
sentiment. The largest negative shift Business & Consumers
was in the Economy category at 5%. 37 3 99 -3 8 0
The Enforcement category grew 4% in Enforcement 37, -1 50 -3 13 4
ositive sentiment. .
P Virus 47 2 44 -2 9 0
Covid Response 45 0 43 -1 12 1
Economy 38 5 53 -6 9 1
Mental Health 53 4 42 -4 5 0
Financial Stability 43 5 49 -7 8 2
Team of 5 Million 35 1 39 4 26 3
Contact Tracing 31 -1 60 0 9 1
Timeframe 34 0 54 1 12 -1
Domestic Violence 54 6 42 -7 4
VaccinesRollout 50 0 37 0 13
Data source: public Facebook pages, * Note this table reflects % of sentiment change
Twitter, blogs, forums, Reddit in New relative to'the volume of each category and
Zealand. therefore smaller datasets will have more

exaggerated sentiment shifts. See previous
page for volume.
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CATEGORY SENTIMENT: HIGH

VOLUME CATEGORIES:
COVID Response Virus
Vaccine Rollout Enforcement

N3

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
COVID-19 Awareness Study / Confidential / Annalect 2021 Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.



CATEGORY SENTIMENT

Business & Consumers Economy

Timeframe Financial Stability

N3

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
COVID-19 Awareness Study / Confidential / Annalect 2021 Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.



CATEGORY SENTIMENT

Team of 5 Million

Contact Tracing

COVID-19 Awareness Study / Confidential / Annalect 2021

Mental Health

Domestic Violence

N3

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.
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CATEGORIES OF CONVERSATION 11

Categories over time (rolling 4 days)

SOCIAL CONVERSATION CATEGORIES 31 OCT - 03 NOV

Volume Over Time
2500 \
2000 @
Q
£ 1500
S
=
9o
£ 1000
=
500
0 —— —
P P Py O O P O O & O O & 72, 72, 7, 7 > I W AT e, P, QPP P PP P, L P
2070070 07070 070 0707 0 M s, %, Mo, Y, Y, %, e, M e e M e e e e e e e e e M e e, e e e e e
O/}O/: OfyOfGOgchf}C‘f)O/eO( O/G‘O,&Of//’ L L L L, L L L //%1/& L/L L L L &Lob}eb‘?ob%b%bobzobz 1/‘3 bvlz ch Lzobjelzeob 1/0“ l/& L}0
% %, 0 % D 0y Uy Y % %, 0

7 <2 <% % 75 2 %
%0)‘:39,)) % % % %, %o,o”) EACIEN %0;29 3 %, 000, 2, %, %, 00/)7 %0) % % %, %,%, @%o, % o O %, 2,90, %,%,%, %,
e \/ITUS e=\/accine Rollo e Timeframe = Team of 5 Million === Mental Health == Financial Stability

= Enforcement e ECOl - Domestic Violence - COVID Response = (Contact Tracing = Business & Consumers

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
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CATEGORIES OF CONVERS

Category Definitions

This conversation looks at the virus itself. This
may include discussion about medical
response, health advice, symptoms of COVID-
19 and number of cases/deaths in New Zealand
and globally.

The nation’s response to and perception of
New Zealand’s leadership and decisions
surrounding the response to COVID-19.

Vaccine Rollout

How are New Zealanders’ discussing vaccines.
Including access to vaccines and logistics of
appointments, any hesitancy/advocacy and
what vaccines would enable for the individual
or the community.

Timeframe

Discussion about how long it will take before
Alert Level restrictions are lifted or when life
returns to normal.

COVID-19 Awareness Study / Confidential / Annalect 2021

ATION

Business & consumers
The impact COVID-19 restrictions has had on

how businesses operate and how consumers’

behaviour has adjusted to ensure retail /
hospitality / workplaces run safely.

Enforcement

Responses to the role of official enforcement
and stories about how infringement is dealt
with.

Economy

Conversations New Zealanders are having
about the economy, economic decisions and
upcoming recession and recovery.

Team of five million / Unite agaimst virus

Encouraging the nationsto rally together,
comply with the rules and cheerleading the
cause.

ACing
What conversations are New Zealanders having
about contact tracing and the use of apps and
other’contact tracing methods including
accessing COVID tests.

What conversations are New Zealanders having
about their own mental health and that of their
families and communities. What support is
being offered and how are people coping and
what are their stresses/anxieties.

Financial stability

The impact COVID-19 is having personally on
New Zealanders in relation to their employment
situations and personal and/or business
finances.

Domestic violence

How are we discussing family violence and
abuse. How are the domestic violence services,
agencies and wider community responding
during this period.

We access data through keyword queries. We update these queries as the language
used to describe a topic or theme evolves. In this report, keywords have been
updated to align with changes in conversation we’ve observed.



SENTIMENT BENCHMARKS

Total sentiment breakdown at key dates

13

Source: https://en.wikipedia.org/wiki/COVID-19_pandemic_in_New_Zealand

COVID-19 Awareness Study / Confidential / Annalect 2021

Date % Neg % Neu % Pos Date % Neg % Neu % Pos
21-Mar-20 41 39 20 22-Sept-21 41 43 16
23-Mar-20 37 42 1 26-Sept-21 48 36 16
26-Mar-20 38 39 23 4-Oct-21 44 40 16
28-Apr-20 38 4 21 9-Oct-21 43 41 16
14-May-20 40 29 o1 20-Oct-21 42 43 15
9-Jun-20 45 36 19
12-Aug-20 45 36 19
31-Aug-20 45 38 17
22-Sep-20 42 39 19
24-Sep-20 42 42 16
7-Oct-20 40 42 18
15-Feb-21 42 40 18
18-Feb-2l 38 46 16
23 Feb:21 43 42 15
28-Feb-21 49 35 16
" 43 39 18
12-Mar-21 41 45 14
23-Jun-21 38 15 1
30-Jun-21 40 45 15
18-Aug-21 38 43 19
1-Sep-21 38 44 18
3-Sep-21 42 41 17
8-Sep-21 40 44 16




SENTIMENT

Mention Velume

Alert level

BENCHMARKS

Changes in alert levels.
Source: https://en.wikipedia.org/wiki/COVID-19_pandemic_in_New_Zealand

4.0
Legend

35 & Morthiand Region
& Morth West Waikato

3.0 —aTrr1r @ Auckiand Region

5c @ Wellington Region

: & Mew Zealand

20  —

1.5
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Aprl July October 2021 July October
Date

Sentiment breakdown for total dataset Jan 2020 - today

150k

100K

50k

Jan 2020 Mar 2020 May 20, Sep 2020 Nov 2020 Jan 2021 Mar 2021 May 2021 Jul 2021 Sep 2021 Nov 2021

@ Negative @ Neutral @ Positive
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ANNALECT SOCIAL ANALYTICS

Update
Summary:

QO

COVID-19 Awareness Study / Confidential / Annalect 2021

¢ E

%,

Conversation analysis — organic, pub%ial channels:
Analysts explored conversation follgwi nday (November 8) announcement.

Overall, volume of conversatio r in the Timeframe category. This might
be due to earlier indication f’@ove, or some fatigue around following the
COVID response announ X onversation focused on which kind of
businesses/public fa 'Iit@ pen and when, shopping safely & mask wearing
compliance. The r's indication that Aucklanders would be able to
cross the current t Christmas was met with concern from some living
elsewhere in the country.

Measuri% ories of conversation:
We sa decrease in total volume of conversation. The largest decrease in

con ign was from Timeframe with 29% followed by Team of 5 Million and
@y with 19%.

%ersation decreased in neutral sentiment slightly in many of the categories.
C)T e category that reflected the largest decrease in neutral sentiment was from

Financial Stability with 5% and had increased in negative sentiment. In contrast,
Team of 5 Million drove the highest increase in positive sentiment.

Note: Time period is a rolling four-day window unless otherwise noted.



ANNALECT SOCIAL ANALYTICS

What’s in this

report:

COVID-19 Awareness Study / Confidential / Annalect 2021

1.

Analysts explored conversa
Level review for Au
Measurin e@s of Conversation p.g. 6 - 12

Identifyi anders’ key concerns and monitoring shifts in

sentiment emotion on public social channels.



CONVERSATION ANLYSIS: PUBLIC SOCIAL MEDIA

Aucklanders are discussing some of their new freedoms and taking advantage of them safely. Some people outside
Auckland are concerned that Aucklanders will be able to travel and spread COVID outside-of their current borders.

Comments explaining or making fun of the

Analyst explored the reaction to announcements
step system

made on Monday 8 November, which include
Auckland moving the Level 3, Step 2, all of Northland /N And when the (@8li}plus W@t comes, we'll have
returning to Level 2 and the indication that { orange light level 2 step 3A coming &
Aucklanders would be able to travel outside the .

current borders for Christmas.
/™y Monique Edwards it is how some of us refer to|level| 3
/ stage 2. So there's level 3, then level 2, or
¢ alternatively stages 3.1, 3.2 & 3.3 are smaller step
improvements on level 3. With the newer traffic light
system (red) then taking over instead on 29 November
for Auckland (if we hit 90% second dose) :)

The volume of conversation in the Timeframe
category has declined throughout the past 31 days,
and some are admitting that they are no longer

following the COVID response announcements. Some are commenting they are no longer

keeping up with the announcements.

Some people continue to focus on the rules and
structures of the 3 frameworks. Some are discussing
potential decisions or outcomes of the COVID
response including L3.2 impact of case numbers, and 93
whether L3.3 will be used in Auckland before it moves
to the Traffic Light framework.

Ok, i don't watch the pressers anymare, | dofigfollow the
covid 19 birds anymore. | don't follow MoH anymore.
There's only so much depressing méig canyead in'one

So, is Auckland moving to level 3 stéps2"part a subsection
B (or whatever thélheckithis thing is)?
5:33 PM - Nov 8, 2021 0]

There are discussions about retail shopping with
people voicing concerns about potential number of
shoppers and mask wearing compliance.

Some people are missing their team sports. Some in
L3.2 are questioning the logic of not allowing non-
contact team sports such as cricket yet allowing
gatherings of 25 outdoors. 4

In her press conference Jacinda said that the risk of catching COVID at the
supermarket is zero. Given that there are 700 unlinked cases from the last 14 days
along, that statement is the height of arrogance, Her ministry wouldn't have a clue
how many ... See more

Discussing'thellogic behind the Level/Step
vs Traffic Light system

.. to why unvax cant b out in red light yet can now

c ‘] trying to understand logic if there is any of red light
‘ in level 3 step 2

People outside of Auckland are nervous about
Aucklanders being able to travel for Christmas;

COVID-19 Awareness Study / Confidential / Annalect 2021

Like - Reply - 14 h

Os ¢

Volume and sentiment/pf ‘Timeframe’ category (October 8 —
November 9).

Bk &

Aentiop Volume
E]
{
y

im 0 af
g e g Ny

i i-.------II----__--I--_--——___-

80ct 100ct 120ct 140ct 160ct 180ct 200ct 220ct 240ct 260ct 260ct 300ct 1 Nov Nov Nov 7MNov % Nov

Sentiment of conversation, Monday Nov 08, 2021:
Negative 34% o Positive 11%

Some are discussing potential decisions in New Zealand’s COVID
response. These include discussions around whether Step 3 will be
used, how many cases we will see after Auckland’s move to L3.2 and
suggesting that vaccination targets will be increased.

Nothing to back it up so take it with a tablespoon of salt. But I think they are now weighing
vaccines rates higher than cases. So IMHO they will move Auckland to step 3 in two weeks and
then traffic light on 1st if Dec.

G Vote & [:_] Reply Share Report Save

Auckland's level 3 step 2 is going to see daily community
cases rise. | reckon we are going to get to 300 daily cases
and cabinet is still going to open up the Auckland border.
We are screwed 2

4:42 PM - Nov 8, 2021 ®

/N Wait for it next/ week | it will be lockdown until 95%
/" double dosed

c




NVERSATION ANLYSIS: PUBLIC
CIAL MEDIA

Discussions about which businesses/public
facilities will/can open and when.

Zoo will anly be open to members since they are renovating and won't have enough room to
accommodate a lot of visitors with the restrictions.

SoIt'll be Museum. Not sure if the libraries will open for in person, or still only pickup.

G Vote G C] Reply Share Report Save

‘ - 23h - edited 23h

No swimming pools unfortunately.

Most of the gyms near me are running outdoor classes in their carpark or a park.

Indoor gyms should be open for the vaccinated under the traffic light system, which I guess we are
expecting for Xmas.

G Vote @ C] Reply Share Report Save

Some people are missing their team sports. Some in L3.2 are
questioning the logic of not allowing some non-contact team
sports, while some at L2 would like to be able to be spectators
at games.

' So kids can ga to a park or beach and play together but a contactless sport such as
cricket can't go ahead. One cf the most socially distanced sports played. The reason
is they can't share a ball. But they can go to a shopping mall and touch a door h...
See more

Like . Reply - 16 h . Editad 054
/™ Annoying the|lvl| 3. 2 im getting sick and lazy cause

/ my sports cannot continue level 2 is ages away.

<

us to watch our children play sports in level

/'; If outdoors are low risk . can you please make it
o moment there's a no spectators rule .

COVID-19 Awareness Study / Confidential / Annalect 2021

Discussions around shopping safely and how
mask-wearing will be enforced.

. Best to shop online for shopping who unvacdnated best sent someone who
vaccinated but if unwell go to hospitals or call ambulance

Like - Reply . 17 h

. My concern is if everyone rushes out shopping zltogether.
poke your tos in the water first. | will be happily staying at
down a bit.

Like - Reply - 17 h

‘ Good luck getting some people to wear their

Like - Reply 17 h

Some Auckland
Others in Au
increasing

ers/lack of compliance.

. fe. t there is so much ‘anti Auckland'. | feel that the rest of the country
sto 3 months in our shoes. We are one country. Get vaccinated so that

v be one again. Or don't. Your cheice but Covid is here and you can't expect us

10 be ed up in Auckland forever. | never realized how much we're hated. So sad

Like - Reply - 15h O
i live in auckland, and perscnally from the behavior of our citizens I'm
becoming very anti auckland. we've let our whole country down.

Like - Reply - 14 h L L

. Why on earth are so many convinced all of this is the fault of Aucklanders not
following the rules?

| am an Aucklander with family and friends from many different suburbs here. | have

O

seen a few people {a small handful) not wearing masks, bus besides ... See more
Like - Reply - 15h

nouncement that Aucklanders would be able

travel past the current border has generated some
ncern from people living in other parts of the
country.

. Keep the border closed between Auckland and the rest of NZ until Auckland is 90%

vaccinated and green on the traffic light system, | don't care if that takes longer than
Christmas. What we don't want to see is Aucklanders coming south to regions still...

See more
=
Like - Reply - 18 h OB

‘ Keep it up auckland... also.. keep it in auckland.. you can go to level 2, but keep the

border ... we dont want it in the south.
Like - Reply - 17 h

- Get ready the rest of nz Christmas is going to unleash Auckland

Os 4

Like - Reply - 17 h

’ The South Island is moving to close its boarders to all North Islanders once

Aucklanders get the go ahead to travel.
Keep the covid in Auckland the rest of the country don't want it

Like . Reply - 21 h

Os 0
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VERSATION:

Category change: Benchmark

Comparing current period (Nov 05 — Nov 08) with shift from previous 4-day period (Oct 01 — Nov 04) 6

COVID Response

Benchmark

Virus

Vaccine Rollout
Enforcement
Business & Consumers v18%

Economy v19%
Financial Stability
Timeframe

Team of 5 Million

Mental Health | V'S
Contact Tracing \
Domestic Violence
0 10k
Category breakdown excludes data Data sourc cebook pages,
that has not been classified. This data Tmtter, ms, Reddit in New
contains posts and comments outside Zeala

our key word query for example
tagging friends, one-word responses
and so on.

COVID-19 Awareness Study / Confidential / Annalect 2021

<

Current: Colour
Previous: Grey

30k 40k
Total Mention Volume

Total volume of conversation rolling
4-day window:

Current: 134,516 (-12%)

Previous: 144,212

v12%

50k 60k

Total sentiment breakdown (see pages 12 &
13 for reference).

Current: : Neg 43%, Neu 47%, Pos 11%
Previous: Neg 43%, Neu 41%, Pos 16%

annalect



CATEGORY SENTIMENT

Net sentiment of each category

Comparing current period (Nov 05 — Nov 08) with shift from previous 4-day period (Oct 01 — Nov 04)

We saw a decrease in neutral
sentiment in many of the categories.

The category that reflected the largest

sentiment shift was from Financial
Stability decreasing in neutral

conversation by 5% and increased in

negative sentiment. Team of 5 Million
drove the highest increase in positive

sentiment.

Category % NEG %(+1=) % NEU % (+/-) % POS % (+/-)
Business & Consumers 37 0 55 0 8 0
Enforcement 36 -1 52 2 12 -1
Virus 48 1 42 -2 10 1
Covid Response 46 1 41 -2 13 1
Economy 38 0 53 0 9 0
Mental Health 54 1 41 -1 5 0
Financial Stability 48 5 44 -5 8 0
Team of 5 Million 35 0 37 -2 28 2
Contact Tracing 31 0 62 2 7 -2
Timeframe 35 1 54 0 11 -1
Domestic Violence 55 1 42 0 3 -1
Vaccine/Rollout 49 -1 38 1 13 0

Data source: public Facebook pages,
Twitter, blogs, forums, Reddit in New
Zealand.

COVID-19 Awareness Study / Confidential / Annalect 2021

Note this table reflects % of sentiment change
relative to'the volume of each category and
therefore smaller datasets will have more
exaggerated sentiment shifts. See previous
page for volume.




CATEGORY SENTIMENT: HIGH
VOLUME CATEGORIES:
COVID Response Virus @
12.5k
10K
10K
2 £
E 7.5k é
= sk
av 5 Nov
2 Nov 3 Nov 4Nov 5 Nov 6 Nov 7 Nov 8 Nov
. .. @ Negative @ Neutral @ Positive
@ Negative @ Neutral @ Positive
Vaccine Rollout Enforcement
10k
6K
7.5K
g g
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2%
2.5k

2 Nov 3 Nov 4 Nov 5Nov 6 Nov 7 Now 8 Now

@ Negative @ Neutral it @ Negative @ Neutral @ Positive

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
COVID-19 Awareness Study / Confidential / Annalect 2021 Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.
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CATEGORY SENTIMENT

Business & Consumers Economy
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CATEGORIES OF CONVERSATION

Categories over time (rolling 4 days)

Mention Volume

SOCIAL CONVERSATION CATEGORIES 05 NOV- 08 NOV

11
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CATEGORIES OF CONVERS

Category Definitions

This conversation looks at the virus itself. This
may include discussion about medical
response, health advice, symptoms of COVID-
19 and number of cases/deaths in New Zealand
and globally.

The nation’s response to and perception of
New Zealand’s leadership and decisions
surrounding the response to COVID-19.

Vaccine Rollout

How are New Zealanders’ discussing vaccines.
Including access to vaccines and logistics of
appointments, any hesitancy/advocacy and
what vaccines would enable for the individual
or the community.

Timeframe

Discussion about how long it will take before
Alert Level restrictions are lifted or when life
returns to normal.

COVID-19 Awareness Study / Confidential / Annalect 2021

ATION

Business & consumers
The impact COVID-19 restrictions has had on

how businesses operate and how consumers’

behaviour has adjusted to ensure retail /
hospitality / workplaces run safely.

Enforcement

Responses to the role of official enforcement
and stories about how infringement is dealt
with.

Economy

Conversations New Zealanders are having
about the economy, economic decisions and
upcoming recession and recovery.

Team of five million / Unite agaimst virus

Encouraging the nationsto rally together,
comply with the rules and cheerleading the
cause.

ACing
What conversations are New Zealanders having
about contact tracing and the use of apps and
other’contact tracing methods including
accessing COVID tests.

What conversations are New Zealanders having
about their own mental health and that of their
families and communities. What support is
being offered and how are people coping and
what are their stresses/anxieties.

Financial stability

The impact COVID-19 is having personally on
New Zealanders in relation to their employment
situations and personal and/or business
finances.

Domestic violence

How are we discussing family violence and
abuse. How are the domestic violence services,
agencies and wider community responding
during this period.

We access data through keyword queries. We update these queries as the language
used to describe a topic or theme evolves. In this report, keywords have been
updated to align with changes in conversation we’ve observed.



SENTIMENT BENCHMARKS
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Total sentiment breakdown at key dates
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Source: https://en.wikipedia.org/wiki/COVID-19_alert_levels_in_New_Zealand

Date % Neg % Neu % Pos Date % Neg % Neu % Pos
21-Mar-20 41 39 20 22-Sept-21 41 43 16
23-Mar-20 37 42 1 26-Sept-21 48 36 16
26-Mar-20 38 39 23 4-Oct-21 44 40 16
28-Apr-20 38 4 21 9-Oct-21 43 41 16
14-May-20 40 29 o1 20-Oct-21 42 43 15
9-Jun-20 45 36 19
12-Aug-20 45 36 19
31-Aug-20 45 38 17
22-Sep-20 42 39 19
24-Sep-20 42 42 16
7-Oct-20 40 42 18
15-Feb-21 42 40 18
18-Feb-2l 38 46 16
23 Feb:21 43 42 15
28-Feb-21 49 35 16
" 43 39 18
12-Mar-21 41 45 14
23-Jun-21 38 15 1
30-Jun-21 40 45 15
18-Aug-21 38 43 19
1-Sep-21 38 44 18
3-Sep-21 42 41 17
8-Sep-21 40 44 16




SENTIMENT

Mention Velume

Alert level

BENCHMARKS

Changes in alert levels.
Source: https://en.wikipedia.org/wiki/COVID-19_pandemic_in_New_Zealand
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ANNALECT SOCIAL ANALYTICS

Update
Summary:

COVID-19 Awareness Study / Confidential / Annalect 2021

incr
QC@

%,

Conversation analysis — organic, pub%ial channels:
Analysts explored conversation abatit ged Isolation and Quarantine (MIQ)

and self/nome isolation. Some \ t returnees who are fully vaccinated are

low-risk and should not have, t

MIQ should be used for C ive New Zealanders, especially those who
are vulnerable e.g., thos@ n’'t have adequate space to isolate or need care,
instead of fully-va e -risk returnees. There are people concerned that
recent MIQ/hom eaths are a sign that the system is unsafe for some.
There continues to be those that are struggling with the MIQ booking system.

through the MIQ system. Some believe that

im conversation with the largest increases in the Domestic Violence

Measuring,c ories of conversation:
There @ %jlincrease in total volume of conversation. All categories
[
8%), Timeframe (43%) and Virus (27%).

categories fell slightly in negative sentiment. The largest drop was in the

C%ancial Stability category at 8% and Economy at 5%.

Overall total sentiment rose 1% in negative sentiment and fell 1% in neutral
sentiment.

Note: Time period is a rolling four-day window unless otherwise noted.



ANNALECT SOCIAL ANALYTICS

What’s in this

report:

COVID-19 Awareness Study / Confidential / Annalect 2021

1.

Social Conversation Anal 9.4-5
Analysts explored conv around MIQ and self/home-
isolation. \

Measurin egories of Conversation p.g. 6 - 12
Identifyi anders’ key concerns and monitoring shifts in
sentiment emotion on public social channels.

3. 71\ timent benchmarks p.g. 13 -14



CONVERSATION
SOCIAL MEDIA

ANLYSIS:

PUBLIC

Some believe that double vaccinated returnees should not have to go through MIQ, with
some thinking MIQ spots should instead be used for local COVID cases, particularly those

who are vulnerable.

Analysts explored conversation about Managed
Isolation and Quarantine (MIQ) and self/home
isolation. There is commentary in this dataset from
New Zealanders here and overseas.

Some are sharing their struggles of trying to book a
space in MIQ, their disappointment at missing out on
a space and their frustration with the booking system.

Some are acknowledging that a change in the MIQ
system/move to home isolation will be a gradual
process.

Some believe that returnees who are double
vaccinated are low-risk and should not have to go
through MIQ. Some believe these MIQ spots should
be used for COVID positive New Zealanders,
especially those who are vulnerable e.g., those who
don’t have adequate space to isolate.

With several deaths recently in MIQ/home-isolation
some are concerned that the system is not taking care
of those who are unwell.

With Aaron Smith called up last minute to join the All
Blacks Northern Tour, a few continue to be frdstrated
as they perceive that athletes are getting pfierity MIQ
spots over “normal” New Zealanders.

COVID-19 Awareness Study / Confidential / Annalect 2021

This commentor is sharing their positive
experience at a MIQ facility in Auckland.

o .

Coming up to day 12 in managed isolation in #Auckland.
The view from my 30 minute morning walk around the
hotel exercise yard! Yes this is a bit tough but | have been
well looked after and it's well organised. | signed up for
it..no complaints #MIQ #COVID19nz

7:18 PM - Nov 9, 2021 0]

On Twitter some,are making sure those who
will be geing through MIQ have enough toys
to entertain their. children.

Af you need extra toys or anything while in MIQ let us
knofv. NZtwitter are an amazing bunch of people that will
_dalovely things like lend toys during MIQ stays to help
you stay sane.

339 PM - Nov 10, 2021 ®

Volume and sentiment of conversation about MIQ/home isolation
(November:5 =11).

Sentiment of conversation, November 8 - 11
Negative 41% N Positive 9%

Appreciate and understand that the changes in the MIQ system/ability
to self-isolate at home will be a gradual process.

They've been allowing people to self isolate for what, 2
weeks? Changes will surely come but you can’t expect
them to just fling the doors open immediately. It's only
weeks since National wanted to build MIQ everywhere!

10:55 AM - Nov 8, 2021 ®
Great idea, Let 232,000 ex pats in at once & watch

cases, hospitalisation & deaths rise exponentially. Over
100 returning in August & September tested positive in
MIQ, just imagine how many more there would be if we
let 100s of thousands isolate at home. Such stupidity.

12:25 PM - Nov 9, 2021 ®
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Those trying to book spaces in MIQ are sharing
their struggles and disappointment at missing out
on a spot.

v

Three times in #MIQ queue. First time number 14300,
second time 8340 and third time 8080. Zero chance of
getting a booking. #MIQSucks

10:44 AM - Nov 9, 2021 @

L

So | failed to get an MIQ room this morning. This was my
first time lining up in the queue. The feeling is frustrating.
I'm so sorry for those still going through this process,
especially those stuck overseas.

8:42 PM - Nov 9, 2021 ®

Frustrated at the MIQ booking system.

What is MBIE doing to address the farce that is the MIQ
booking system and the capacity? Perhaps redirect your
PR spend to actually fixing the system?

9:18 PM « Nov 10, 2021 ®

With Aaron Smith called up last minute to join the
All Blacks Northern Tour, some are frustrated that
athletes are getting priority MIQ spots over
“normal” New Zealanders.

/) Wow do the AB's have an endless quota for MIQ spots

{ on their return to NZ?? 1000's of normal kiwis struggling

o to get home with expired visa's and job loses....
hmmmm

O

+3d

So we are all making sacrifices, but somehow the ABs can pull an MIQ rogm ou
send Aaron Smith over to Ireland as a precaution. Hell, why can’t they j aNE)s
on the bench as a back up halfback. The different rules for athletes @

system even more of a joke

COVID-19 Awareness Study / Confidential / Annalect 2021

Belief that double-vaccinated arrivals into New
Zealand are low-risk and should not have to go
through MIQ.

0.01% of fully vaccinated travelers
since August have tested positive. If's a joke to continue
miq for fully vaccinated people. | currently have 8x the
chance of getting covid in Auckland than in the city | live
in. How exactly am | a risk?

o)

vaccinated overseas people who return a ti

/') 'MIQ /is pointless. Why is it still necessary for fully
« COVID test?

~

./ to fly to Australia to see my fa

o years. Without having to bo
my return? I'm so fed up!!

Some are saying MIQ spaces should instead be
used for local, vulnerable COVID-19 cases.

Agree with Pro should be using more MIQ
spots for lo 1 ts and less for low risk people
&ling back ta NZ.

Is ink we need to get home iso up and running for
returnees from low to moderate risk countries to free up
spaces for community cases who can't isolate
perly at home.

1:18 PM - Nov 10, 2021 ®

y

It's Just unbelievable that we have so many rooms being
taken up in MIQ by fully vaccinated travellers instead of
vulnerable positive cases who need care. Something has
to change.

ponse to a story about a woman who is
-isolating in a caravan and claiming she
as ‘abandoned’ by authorities — some see
her position as refusing MIQ help and support
offered.

O 7
She chose to be in a caravan. She chose not to go into
MIQ. She chose not to get vaccinated. How was she
"abandoned by authorities” when her situation is a

consequence of her choices not to take up the help
offered by authorities?

. So she refused the vaccine and she refused MIQ and now she doesn't like the
consequences of those choices?

Like - 2d oa 228

With several recent deaths in MIQ/self-isolation
some are concerned the system is not taking
care of those who are unwell.

/™ Condolences to the family. All! Covid19 patients should
,/ be monitored in MIQ and hospital. Its a joke how they
<

are being treated in home isolation with little to no follow
ups. The deaths will only increase.
Another death amongst people with COVID-19 isolating in
MIQ or at home. Now that the hospitisation numbers are
a focus, it seems people are not being hospitalised when
they should be, so the numbers stay low and suit the
latest propaganda narrative

11:48 AM - Nov 8, 2021 ®

/™ Condolences to the family and friends. Doesn't all these
/ deaths show that/ home /isolation trial is not working?
e

home 'while isolating or dying in MIQ' If he wasn't forced
to isolate at home home he probably could have gotten
help.

/; How many deaths from 'vaccinated people dying at
.

annalect



ERSATION:

Category change: Benchmark 6®

Comparing current period (Nov 08 — Nov 11) with shift from previous 4-day period (Oct 04 — Nov 07)

Benchmark
-5
COVID Response A11%
- v
Virus A 27%
- R
Vaccine Rollout A 23%
L 4
Business & Consumers A 243 ’
Enforcement A 4%
Economy A11%
Financial Stability A 10% Current: Colour
Timeframe A 43% Previous: Grey
Team of 5 Million A 20% @
Mental Health A 20% 'S
Contact Tracing A 21% \
Domestic Violence A 48%
5000 10k 1 20k 25k 30k 35k 40k 45k 50k
Total Mention Volume

Category breakdown excludes data Dat_a source: cebool_c Pages; Total volume of conversation rolling Total sentiment breakdown (see pages 12 &
that has not been classified. This data Twitter, ms, Redditin New  4.day window: 13 for reference).
contains posts and comments outside Zealand. Current: 152,913 (16%) Current: : Neg 44%, Neu 40%, Pos 16%

our key word query for example

Previous: 131,777 Previous: Neg 43%, Neu 41%, Pos 16%

tagging friends, one-word responses

and so on.

COVID-19 Awareness Study / Confidential / Annalect 2021 a nn a I e Ct



CATEGORY SENTIMENT

Net sentiment of each category

Comparing current period (Nov 08 — Nov 11) with shift from previous 4-day period (Oct 04 — Nov 07)

Most categories fell slightly in negative
sentiment. The largest drop was in the

Financial Stability category at 8% and

Economy at 5%.

Enforcement had the largest increase

in negative sentiment with 5%.

Category % NEG %(+1=) % NEU % (+/-) % POS % (+/-)
Business & Consumers 34 -1 58 +1 8 0
Enforcement 40 5 51 -1 9 -4
Virus 48 43 -1 9 0
Covid Response 45 -1 43 1 12 0
Economy 33 -5 59 5 8 0
Mental Health 49 -4 46 3 5 1
Financial Stability 39 -8 54 9 7 -1
Team of 5 Million 33 -1 42 3 25 -2
Contact Trading 33 3 60 -3 7 0
Timeframe 33 -2 56 1 11 1
Domeéstic Violénce 53 -1 44 0 3 1
VaccinesRollout 51 2 36 -2 13 0

Data source: public Facebook pages,
Twitter, blogs, forums, Reddit in New
Zealand.

COVID-19 Awareness Study / Confidential / Annalect 2021

Note this table reflects % of sentiment change
relative to'the volume of each category and
therefore smaller datasets will have more
exaggerated sentiment shifts. See previous
page for volume.




CATEGORY SENTIMENT: HI GH

VOLUME CATEGORIES:
COVID Response Virus
Vaccine Rollout Enforcement

N3

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
COVID-19 Awareness Study / Confidential / Annalect 2021 Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.



CATEGORY SENTIMENT

Business & Consumers Economy

Financial Stability Timeframe

N3

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
COVID-19 Awareness Study / Confidential / Annalect 2021 Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.



CATEGORY SENTIMENT

Team of 5 Million

Contact Tracing

COVID-19 Awareness Study / Confidential / Annalect 2021

Mental Health

Domestic Violence

N3

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.
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CATEGORIES OF CONVERSATION 11

Categories over time (rolling 4 days) @

SOCIAL CONVERSATION CATEGORIES 08 NOV- 11 NOV 6
Volume Over Time @
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Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
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CATEGORIES OF CONVERS

Category Definitions

This conversation looks at the virus itself. This
may include discussion about medical
response, health advice, symptoms of COVID-
19 and number of cases/deaths in New Zealand
and globally.

The nation’s response to and perception of
New Zealand’s leadership and decisions
surrounding the response to COVID-19.

Vaccine Rollout

How are New Zealanders’ discussing vaccines.
Including access to vaccines and logistics of
appointments, any hesitancy/advocacy and
what vaccines would enable for the individual
or the community.

Timeframe

Discussion about how long it will take before
Alert Level restrictions are lifted or when life
returns to normal.

COVID-19 Awareness Study / Confidential / Annalect 2021

ATION

Business & consumers
The impact COVID-19 restrictions has had on

how businesses operate and how consumers’

behaviour has adjusted to ensure retail /
hospitality / workplaces run safely.

Enforcement

Responses to the role of official enforcement
and stories about how infringement is dealt
with.

Economy

Conversations New Zealanders are having
about the economy, economic decisions and
upcoming recession and recovery.

Team of five million / Unite agaimst virus

Encouraging the nationsto rally together,
comply with the rules and cheerleading the
cause.

ACing
What conversations are New Zealanders having
about contact tracing and the use of apps and
other’contact tracing methods including
accessing COVID tests.

What conversations are New Zealanders having
about their own mental health and that of their
families and communities. What support is
being offered and how are people coping and
what are their stresses/anxieties.

Financial stability

The impact COVID-19 is having personally on
New Zealanders in relation to their employment
situations and personal and/or business
finances.

Domestic violence

How are we discussing family violence and
abuse. How are the domestic violence services,
agencies and wider community responding
during this period.

We access data through keyword queries. We update these queries as the language
used to describe a topic or theme evolves. In this report, keywords have been
updated to align with changes in conversation we’ve observed.



SENTIMENT BENCHMARKS
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Total sentiment breakdown at key dates

13

Source: https://en.wikipedia.org/wiki/COVID-19_alert_levels_in_New_Zealand

Date % Neg % Neu % Pos Date % Neg % Neu % Pos
21-Mar-20 41 39 20 22-Sept-21 41 43 16
23-Mar-20 37 42 1 26-Sept-21 48 36 16
26-Mar-20 38 39 23 4-Oct-21 44 40 16
28-Apr-20 38 4 21 9-Oct-21 43 41 16
14-May-20 40 29 o1 20-Oct-21 42 43 15
9-Jun-20 45 36 19
12-Aug-20 45 36 19
31-Aug-20 45 38 17
22-Sep-20 42 39 19
24-Sep-20 42 42 16
7-Oct-20 40 42 18
15-Feb-21 42 40 18
18-Feb-2l 38 46 16
23 Feb:21 43 42 15
28-Feb-21 49 35 16
" 43 39 18
12-Mar-21 41 45 14
23-Jun-21 38 15 1
30-Jun-21 40 45 15
18-Aug-21 38 43 19
1-Sep-21 38 44 18
3-Sep-21 42 41 17
8-Sep-21 40 44 16




SENTIMENT BENCHMARKS

Changes in alert levels.
Source: https://en.wikipedia.org/wiki/COVID-19_pandemic_in_New_Zealand
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ANNALECT SOCIAL ANALYTICS

Update
Summary:

QO

COVID-19 Awareness Study / Confidential / Annalect 2021

\ 4

%,

Conversation analysis — organic, pub%ial channels:
Analysts explored conversation aro Ine mandates. Some in mandated

industries are unsupportive of theig.c gues who have refused to get
of the mandate on staffing levels in the

vaccinated. Some believe i
education sector for example t be as bad as it is being made out to be.
There continues to be N nders who are voicing that they are pro-

vaccination but a n

Measuring categories of conversation:
There was a 14% decrease in total volume of conversation. All categories
decreasedhi e aside from Contact Tracing which increased by 1%.

All t@s rose slightly in negative sentiment and dropped in neutral
% . The largest shift in negative sentiment was in the Mental Health

sent
% y with 4%.

C) al overall sentiment rose 1% in negative sentiment and dropped 1% in neutral
S

entiment.

Note: Time period is a rolling four-day window unless otherwise noted.



ANNALECT SOCIAL ANALYTICS

What’s in this

report:

COVID-19 Awareness Study / Confidential / Annalect 2021

1.

Analysts explored conversa about vaccine mandates as the
deadline for educa ealthcare passes.

Measurin e@s of Conversation p.g. 6 - 12
Identifyi anders’ key concerns and monitoring shifts in

sentiment emotion on public social channels.



CONVERSATION ANLYSIS:
SOCIAL MEDIA

PUBLIC

mandates. Some continue to voice that they are pro-vaccination but anti-m

There is high negative sentiment in this topic however some of this is from @ o support the

Analysts explored conversation around vaccine
mandates. On Tuesday, the deadline for mandatory
vaccination for education and healthcare workers
passed.

There is high negative sentiment in this topic and
conversation was often charged and emotive. We
noted that some of the negative sentiment is coming
from those who are defending/support the
government’s decisions.

Some in mandated industries are unsympathetic
towards colleagues who are choosing not to be
vaccinated.

There are people who believe that the impact of the
mandate on staffing levels in the education sector will
not be severe as it is being made out to be.

Some perceive that the mandates will be harmful to
key industries due to job shortages. There are some
who perceive the mandate ruling is a form of control
and is dividing the country.

Some continue to voice that they are pro-vaccine b
anti-mandate.

COVID-19 Awareness Study / Confidential / Annalect 2021

Sharing that educational staff in their
communities are fully vaccinated.

/™ Congratulations to our school all| staff/and support
{ staff 100% vaccinated . It is for our tamariki
e

The kaiako at my kura at 100% double vaccinated. Ju
returned from my back to school Covid test. It's a
keeping the tamariki safe.
9:16 AM - Nov 14, 2021

Discussion around the recent N
case that upheld vaccine

Excellent - yet another in
mandatory vaccination | énd justified.

@

clear that

No prin ice gives a person a right to any
specific j on refuses to meet the health and
safe Z High Court has upheld vaccine
ma order, aviation, teacher and healthcare

challenge successful.

, 2021 ®

ing to know if the police and MPs will
e vaccinations mandated.

So healthcare, fire & emergency, teachers all mandated,

what about NZ ' Police or MPs?

Volume a%nment of conversation about vaccine mandates,
Nove

©® Megatve B et @ Potive

h Court gentiment of conversation, November 12 - 15

Negative 59% Neutral 34% Positive 7%

Due to the possibility of a shortage of teachers, people are offering to
help by video calling classes to talk on a subject matter of their
expertise.

O ”

I love that this "If you are a teacher in NZ and find yourself
with a greater workload due to some of your colleagues
being absent, flick me a message and | am happy to try to
organise to video call your class to ... " thing is trending
ahead of the vaccine mandate kicking in.

If you are a teacher in NZ and find yourself with a greater workload due
to some of your colleagues being absent, flick me 2 message and | am
happy to try to organise to video call your class to talk 2bout journalism
and why it matters.

2:51 PM - Nov 15, 2021 @

annalect
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Some in mandated industries are
unsupportive of their colleagues who have
chosen not to be vaccinated.

1 am a vaccinated teacher and | certainly won't be giving
any support to unvaccinated teachers. | have vulnerable
kids with health issues in class and an elderly parent at
home. Selfish unvaxxed teachers can get lost. Their
decision shows a total lack of understanding.
10:19 PM - Now 15, 2021 ®

I am a teacher too. | got vaccinated simply because | care
for my students' health & wellbeing. | also have a child
that is vulnerable too.

Everyone has a choice to make... there will be
consequences too.

4:54 PM - Nov 14, 2021 0]

Worried that the government will “move the goal
posts” and mandate booster shots for teachers.

I'm a teacher and am | vaccinated by choice. My worry is
the government moving the goal post. | had my

2 _..I'm done. If they turn around in 6 months and say
we all need mandated boosters or we lose our jobs
there will be a lot of unhappy teachers.

o)

Belief that the impact of the mandate on
teaching staff levels will not be as severe as it is
being made out to be.

I'll be surprised if the shortage is any
greater than what we've been dealing with for years now.

Most teachers and other school staff are vaccinated .
The refuses are a small but vocal minority who are
getting a lot of headlines

I'm passingly curious to find out how many teachers were
stood down today with the vaccine mandate taking effect.

s~

It's really easy to forget the majority of NZ has quietly
them selves vaccinated after all with the noise the ot
make.

8:46 AM - Now 15, 2021
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Mandates are important to ensure industries can

continue to function in an outbreak.

Because | understand our system & the need for vital
services & scheools etc being able to run. If vax aren’t
mandated, those professions will experience massive
shortages in an outbreak - unvaxed get sicker,need ICU
more etc. We do not have enough spare e.g. firemen to fill
in

5:56 PM - Nov 13, 2021 ®

Perception that mandates are a form ontro
are dividing New Zealand.

On the science, get rid of employer mandates a
passports. They are not about protecting people, t
only punishing people who do not do as they are tol
government.

are

/7 People tuming ag
{ freaking' virus ‘and s!
¢  country an

andates will be harmful to

Perc;ption that
., healthcare due to job

v

cine Mandates needlessly put our key services at risk.
lose thousands of firefighters, teachers, doctors

d nurses and police because of the pig-headedness in
lington.

The mandates designed to save the health system will
result in more harm than good. Costing shortages in all
areas which were under pressure already it will cost lives
in the health sector and shortages in education. This
government is failing and should be removed
immediately.

5:21 PM - Nov 14, 2021 @

r David Seymour has proposed regular
g as an alternative to the mandate. Some are

pport of Seymour’s idea while others don’t
eve it should override mandates.

why don't they try to convince the govt to remove the
‘no science’ backed mandate and bring in regular
testing for all teachers. Because vaxxed teachers can
spread covid to children as well

o y

more testing is good but a test doesn't stop you getting
covid, so it's not a replacement for a vax mandate

/'/\ Rather than try to convince the teachers to| getithe jab
o

the idea of vax mandates is to limit non-vaxxed people’s
expose to places where they could catch, or pass on covid

Some continue to voice that they are pro-vaccine

but anti-mandate.
~ Anti mandate does not mean you are
/  antivax. The mandate is wrong. in NZ we are privileged
«  to have a free country with rights. The freedom of choice.

But this| govt  is taking that away. | am fully vaccinated .
by choice, but this mandate needs to stop.

- 3d

I'm not one who attends protests, but [ am anti-mandate while being pro-vaccine and have been
fully vaccinated. We do exist!

Supporting midwives who are choosing to not be
vaccinated.

me and my whanau are so very thankful to
' as my midwives. I'm so very
grateful | didn't go through with getting the| covid
vaccine | Sorry this vaccine Mandate has stopped you
from helping us mama and pépi @ @

This commentor is concerned their community will
be adversely impacted by the vaccine mandates.

/™ We will lose our local volunteer fire chief at the| end | of
the month if the mandates are enforced . We have no
Osteopath from tomorrow. How is this saving lives
exactly?

NG
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Category change: Benchmark

Comparing current period (Nov 12 — Nov 15) with shift from previous 4-day period (Nov 08 — Nov 11)

Benchmark

Virus

COVID Response
Vaccine Rollout
Enforcement

- gy

Business & Consumers v24%

Economy v23%

Team of 5 Million
Financial Stability
Mental Health
Timeframe

Current: Colour
Previous: Grey

&\ 20k 25k 30k

Total Mention Volume

Contact Tracing

Domestic Violence v34%

0 5000 10k

Total volume of conversation rolling
4-day window:

Current: 131,733 (-14%)

Previous: 152,913

Category breakdown excludes data
that has not been classified. This data
contains posts and comments outside
our key word query for example
tagging friends, one-word responses
and so on.

Data source: @ :
Twitter, orfums, Reddit in New
Zeala

R
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35k

v12%
v22%

v12%

40k 45k 50k

Total sentiment breakdown (see pages 12 &
13 for reference).

Current: Neg 45%, Neu 39%, Pos 16%
Previous: Neg 44%, Neu 40%, Pos 16%

annalect



CATEGORY SENTIMENT

Net sentiment of each category

Comparing current period (Nov 12 — Nov 15) with shift from previous 4-day period (Nov 08 — Nov 11)

All categories rose slightly in negative
sentiment and dropped in neutral

sentiment. The largest shift in

negative sentiment was in the Mental
Health category with 4%.

The Team of 5 Million category had

the largest shift in positive sentiment
with 5%.

Category % NEG %(+1=) % NEU % (+/-) % POS % (+/-)
Business & Consumers 37 3 54 -4 9 1
Enforcement 42 2 42 -9 10 1
Virus 50 2 40 -3 10 1
Covid Response 48 3 40 -13 12 0
Economy 36 3 56 -3 8 0
Mental Health 53 4 42 -4 5 0
Financial Stability 42 3 50 -4 8 1
Team of 5 Million 34 1 36 -6 30 5
Contact Tracing 34 1 59 -1 7 0
Timeframe 35 2 51 -5 14 3
Domestic Violence 54 1 42 -2 4 1
VaccinesRollout 53 2 34 -2 13 0

Data source: public Facebook pages, .
Twitter, blogs, forums, Reddit in New
Zealand.
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Note this table reflects % of sentiment change
relative to'the volume of each category and
therefore smaller datasets will have more
exaggerated sentiment shifts. See previous
page for volume.




<0

ATEGORY SENTIMENT HIG
OLUME CATEGORIES
Virus
10k
a 7.5k
s
"gsk
2
2.5k

@ Negative @ Neutral @ Positive

Vaccine Rollout

10k

7.5k

5k

Mention Volume

11 Nov 12 Nov

@ MNegative @ Neutral @ Positive
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11 Nov 12 Nov 13 Nov

13 Nov

COVID Response

Q

12.5k

&
o

12 Nov

Mention Volume

13 Nov 14 Nov 15 Nov

10 Now 11 Nov

® Negative @ Neutral @ Positive

Enforcement

Bl

4k

Mention Volume

2K

11 Nov 12 Nov 13 Nov 14 Nov 15 Nov

@ Negative @ Neutral @ Positive

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.



CATEGORY SENTIMENT

o4

Economy

Business & Consumers

Sk
4k .

@

£

=

=

=] @

= s

= E

9 Now 10 Nowv 11 Nov 12 Naov 13 Nov 14 Nov 15 Nav 9 Nov 10 Nov 11 Nov 12 Nov 13 Nov 14 Nov . 15 Nov

@ Negative @ Neutral @ Positive @ Negative @ Neutral @ Positive

Team of 5 Million
Financial Stability

4

2000
2500

1500
2000

Mention Volume

1000
1500

Mention Volume

500 1000

15 Nov

9 Nov 10 Nov 11 Nov 12 Nov

9 Nov 10 Nov 11 Nov 12 Nov 13 Nov 14 Nov 15 Nov

=)

@ Negative @ Neutral

® Negative @ Neutral @ Positive

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.

COVID-19 Awareness Study / Confidential / Annalect 2021 Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.



CATEGORY SENTIMENT

Timeframe

Mental Health

2000

- -
= @
£
z :
£ 1000 5
g ]
= =

500 . - .
9 Nov 10 Nov 11 Nov 12 Nov 13 Nov 14 Nov 15 Nov 9 Nov 10 Nov 11 Nov 12 Nov 13 Nov 14 Nov 15 Nov
@ Negative @ Neutral @ Positive @ Negative @ Neutral @ Positive
Contact Tracing Domestic Violence

1500
L 2

1250

9 Nov 10 Nov 11 Now

750

1000

500
750

Mention Volume
Mention Volume

500
250

250

9 Nov 10 Nov 11 Nov 12 Nov 13 Nov 14 Nov 15Nov

@ Ne @ Hegative @ Neutral @ Positive

@ Negative

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.

COVID-19 Awareness Study / Confidential / Annalect 2021 Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.

10



CATEGORIES OF CONVERSATION

11

Categories over time (rolling 4 days)

SOCIAL CONVERSATION CATEGORIES 12 NOV -15 NOV
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Volume Over Time
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Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
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CATEGORIES OF CONVERS

Category Definitions

This conversation looks at the virus itself. This
may include discussion about medical
response, health advice, symptoms of COVID-
19 and number of cases/deaths in New Zealand
and globally.

The nation’s response to and perception of
New Zealand’s leadership and decisions
surrounding the response to COVID-19.

Vaccine Rollout

How are New Zealanders’ discussing vaccines.
Including access to vaccines and logistics of
appointments, any hesitancy/advocacy and
what vaccines would enable for the individual
or the community.

Timeframe

Discussion about how long it will take before
Alert Level restrictions are lifted or when life
returns to normal.

COVID-19 Awareness Study / Confidential / Annalect 2021

ATION

Business & consumers
The impact COVID-19 restrictions has had on

how businesses operate and how consumers’

behaviour has adjusted to ensure retail /
hospitality / workplaces run safely.

Enforcement

Responses to the role of official enforcement
and stories about how infringement is dealt
with.

Economy

Conversations New Zealanders are having
about the economy, economic decisions and
upcoming recession and recovery.

Team of five million / Unite agaimst virus

Encouraging the nationsto rally together,
comply with the rules and cheerleading the
cause.

ACing
What conversations are New Zealanders having
about contact tracing and the use of apps and
other’contact tracing methods including
accessing COVID tests.

What conversations are New Zealanders having
about their own mental health and that of their
families and communities. What support is
being offered and how are people coping and
what are their stresses/anxieties.

Financial stability

The impact COVID-19 is having personally on
New Zealanders in relation to their employment
situations and personal and/or business
finances.

Domestic violence

How are we discussing family violence and
abuse. How are the domestic violence services,
agencies and wider community responding
during this period.

We access data through keyword queries. We update these queries as the language
used to describe a topic or theme evolves. In this report, keywords have been
updated to align with changes in conversation we’ve observed.



SENTIMENT BENCHMARKS
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Total sentiment breakdown at key dates

13

Source: https://en.wikipedia.org/wiki/COVID-19_alert_levels_in_New_Zealand

Date % Neg % Neu % Pos Date % Neg % Neu % Pos
21-Mar-20 41 39 20 22-Sept-21 41 43 16
23-Mar-20 37 42 1 26-Sept-21 48 36 16
26-Mar-20 38 39 23 4-Oct-21 44 40 16
28-Apr-20 38 4 21 9-Oct-21 43 41 16
14-May-20 40 29 o1 20-Oct-21 42 43 15
9-Jun-20 45 36 19
12-Aug-20 45 36 19
31-Aug-20 45 38 17
22-Sep-20 42 39 19
24-Sep-20 42 42 16
7-Oct-20 40 42 18
15-Feb-21 42 40 18
18-Feb-2l 38 46 16
23 Feb:21 43 42 15
28-Feb-21 49 35 16
" 43 39 18
12-Mar-21 41 45 14
23-Jun-21 38 15 1
30-Jun-21 40 45 15
18-Aug-21 38 43 19
1-Sep-21 38 44 18
3-Sep-21 42 41 17
8-Sep-21 40 44 16




SENTIMENT

BENCHMARKS

Changes in alert levels.
Source: https://en.wikipedia.org/wiki/COVID-19_pandemic_in_New_Zealand
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ANNALECT SOCIAL ANALYTICS

Update
Summary:

QO

COVID-19 Awareness Study / Confidential / Annalect 2021

%,

Conversation analysis — organic, pub ial channels:
Analysts explored conversation abqut Vaccine Pass which launched on

Wednesday. Some noted a sm@ ss to obtain theirs while others shared

negative experiences such nable to request a pass. Some are
expressing excitement about e Vaccine Pass will enable. Others are glad
for the extra safety the p@l

ring.
Measuring cate S onversation:
There was a 9% increase in total volume of conversation. The largest increase
was in th* e Rollout category with 29% followed by Contact Tracing with
15%.

All t@s increased slightly in negative sentiment. The largest increases
v\% Mental Health category with 8% and Financial Stability category with
&

C}erall, total sentiment rose 2% in negative sentiment while dropping 2% in

neutral sentiment.

Note: Time period is a rolling four-day window unless otherwise noted.



ANNALECT SOCIAL ANALYTICS

What’s in this

report:

COVID-19 Awareness Study / Confidential / Annalect 2021

1.

Social Conversation Anal 9.4-5
Analysts explored K about the My Vaccine Pass.

Measuring Cate f Conversation p.g. 6 - 12
Identifying ders’ key concerns and monitoring shifts in
sentime ion on public social channels.

Total sentiment benchmarks p.g. 13 -14
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PUBLIC

With the My Vaccine Pass now available, New Zealanders are sharing their experiences. Some found it
trouble-free to obtain while others struggled with delays.

Analysts explored conversation about the My Vaccine
Pass which launched on Wednesday. Conversation
themes includes user joys and frustrations of
obtaining the pass, expectations on what the pass will
enable and the potential logistics of use.

Some had a positive user experience obtaining the
Vaccine Pass, noting a smooth process, even if some
had delays.

Some are expressing excitement about what the
Vaccine Pass will enable. Others are glad for the extra
safety the pass will bring.

Some shared negative user experiences such as
being unable to download/request the pass from the
website e.g., an error message appeared, or their
pass is showing incorrect information.

A few people were concerned about international
residents/migrants unable to get a pass due to lack of
a New Zealand driver’s license or passport.

There was commentary about the functionality, the
sharing of information and potential abuse of the pass?

Some are wondering about the longevity ofithe pass,
particularly in relation to booster shots.

COVID-19 Awareness Study / Confidential / Annalect 2021

Excited about the future and what the
Vaccine Pass will enable.

Can't stop staring at my vaccine pass like starting to think
living is possible
10:56 AM - Nov 18, 2021 0]

People have their Vaccine Pass and are
ready to travel.

Got both "My Vaccine Pass” & "My Vaccine Intérnational
Passport” this morning. Time to travel!
10:56 AM - Nov 18, 2021 from Auckland, New Zealand ®

Booked flights over the weekend by guessing when we'd Ié'g‘ge Iockdown',"a'hd now I have 2
holidays lined up. Got my vaxx pass loaded in my phone a"r’a’i;‘l‘m ready to spend all my money!

{_}- Vote v [V| Reply Share Report Save

Some businesses that’have been unable to
open at Level 3 are ready té open again with
the Vaccine Pass.

| know my salondis doffigVaxx certs so we are good to go.
3:09 PM - Nov 152021 ®

Feeling positive about the extra safety the
Vaccine Pass will contribute.

| want the traffic light system now. Make people use

vaccine certificates. I'll feel a lot safer under that than

®

'S people following the correct protocols
/ will keep everyone safe, the | vaccine and the vaccine
° passports will just help us to do so ...

Volume andsentiment of conversation about the vaccine
certificate, November 14 - 17

rro N

Sentiment of conversation, November 14 - 17

Negative 34% Neutr: » Positive 15%

Pleased with how smooth the process was to

access their Vaccine Pass.

Got my vaccine passport organised last night. Everyone

involved in the projects that made this happen should be
proud of the outcome. Overall it was easy to do and the

Apple wallet integration was seamless
10:36 AM - Nov 18, 2021

®

Slight delays but managed to get their pass

and they’re pleased.

o ’

Took a few minutes of refreshing but officially have my
vaccine pass n my Apple wallet and saved on my phone.
Ready to be safe for the summer.

10:25 AM - Nov 17, 2021

©)



CONVERSATION

ANLYSIS: PUBLIC
Some had issues downloading/requesting their
Vaccine Passes due to an overloaded system.

Others had incorrect information on their pass.

‘Has anyone managed to successfully downlogd their vaccine certificate successfully? I've tried a few
times and keep getting "Too many requests” error messages.

Just downloaded my N.Z. Vaccine pass; they added a
completely wrong middle name. #DoYourJob

10:35 PM - Nov 17, 2021 ®

Trying to get My Covid Record since lunchtime, continual
failure/errors. Clearly overloaded...

Torn between #HugOps for the folks running it, and
despair at the obvious lack of capacity planning - launch
demand spike was entirely predictable.

#HugOps for suprises only | think?
5:28 PM - Nov 17, 2021 @)

SOCIAL

MEDIA

Commentary on the functionality and the potential
abuse of the Vaccine Pass.

5

are wondering about longevity of the

% ne Pass, particularly in relation to

ooster shots.
Such a shame the Vaccine Pass isn't part of the Tracer App.
Apple wallet sucks. /My new| vaccine | certificate is valid until 17/05/2022 but
9:59 AM - Nov 17, 2021 ® / in one mon don't have a booster my immunity will
«  start to wane. So by February next year without a
booster | may as well be unvaccinated but hey MY PASS
/" Ihave mine im a tech freak and support our respon SAYS | AM DOUBLE VAXED!
./ but the vaccine passport is going to get abus
© anyone will be able give another’s etc unless

asking for ID which is a headache for in
There should of been something with a
the 18+ cards

=D

Takes about 2 seconds to edit the
ancient birthdate doesn't have
sundry... does this render it ipf:
what are the steps to prevent s
is hardly high-tech. #myvaccineps
10:12 AM - Nov 17, 2021

Yip and resistance will grow in 6 months when they'll be
forced to take booster as| vaccine  pass have 6 months
expiry date. Next year will be way worse than this one .
This is only the beginning, unfortunately

Wonder if the 6 month expiration date on the vaccine passport is preparing for boosters next year @

Concerns haring of information/privacy < 2
Concern about the ability for migrants or e I::;?n:(::netll'?i;’iis;ttgsl;te) tl:l;‘eo (szl?s‘::vl!;::\ipneart%er;;,:nd a
international residents to get the Vaccine Pass violation of human rights.
without having a NZ driver’s license/passport.
; : : 5 : ; < /7 It's hardly “freedom day". Traffic lights are discriminating
d d how far a full 1. middle), pl lete birth date includ , will )
0 R o et ot vou caro I G e voseos B s
vaccine certificate for International students. You canno
o use real me.. you have to have a NZ passport or drivers , MOH have not said they will require secondary 1D to prove who Is presenting the pass. f“sc"imhahon». Funny !‘°W.3dvlce from the WHO is
licence or birth certificate. It is not working if you have e some places will, maybe some places won't. ignored when it doesn't suit i
a foreign passport ID 118 [ Reply Shore Report Save
JU_St LOVING h.OW on-brand itis as a part of the NZ /™ |Vaccine certificates are human rights violations. No
migrant experience to learn that vaccine passports aren't / paperwork? No freedom of movement. That is apartheid.
¢«  APARTHEID.

Wondering how businesses will cope with
enforcing the Vaccine Pass.

available without an NZ drivers license

Want to use RealMe? Oh wait. That requires an NZ driver,
license too

You might be right, I just worry the onus will be put on the businesses to check rather than the
customers doing the right thing. Retail workers are already getting abused over masks, it’s going to
be much worse for them enforcing vaccine pass.

Just in time to remind people that y'all don'’
3:53 PM - Nov 17, 2021 ®

COVID-19 Awareness Study / Confidential / Annalect 2021

annalect



Category change: Benchmark

Comparing current period (Nov 14 — Nov 17) with shift from previous 4-day period (Nov 10 — Nov 13)

COVID Response
Vaccine Rollout
Virus
Enforcement
Business & Consumers
Economy
Financial Stability
Team of 5 Million
Mental Health
Timeframe
Contact Tracing

Domestic Violence

Benchmark

v15%
Current: Colour

@ Previous: Grey
5000 10k \ 25k 30k 35k

Total Mention Volume

Category breakdown excludes data Data sourc cebook pages,  Total volume of conversation rolling
that has not been classified. This data Tmtter, ms, Redditin New  4.day window:

contains posts and comments outside Zeala Current: 149,774 (9%)

our key word query for example Previous: 137,964

tagging friends, one-word responses

and so on.

COVID-19 Awareness Study / Confidential / Annalect 2021

A7%
A29%
A8%

40k 45k 50k

Total sentiment breakdown (see pages 12 &
13 for reference).

Current: Neg 46%, Neu 38%, Pos 16%
Previous: Neg 44%, Neu 40%, Pos 16%

annalect



CATEGORY SENTIMENT

Net sentiment of each category

Comparing current period (Nov 14 — Nov 17) with shift from previous 4-day period (Nov 10 — Nov 13)

All categories rose in negative
sentiment and dropped in neutral

sentiment. The largest shifts in

negative sentiment were in the Mental
Health category with 8% and the

Financial Stability with 7%.

The Timeframe category had the
largest shift in positive sentiment with

3%.

Category % NEG % (¥1=) % NEU % (+/-) % POS % (+/-)
Business & Consumers 38 5 54 -5 8 0
Enforcement 41 3 49 -3 10 0
Virus 51 4 39 -5 10 1
Covid Response 48 3 40 -4 12 1
Economy 36 5 56 -5 8 0
Mental Health 55 8 40 -8 5 0
Financial Stability 44 7 49 -7 7 0
Team of 5 Million 35 3 38 -4 27 1
Contact Tracing 34 2 58 -3 8 1
Timeframe 35 1 51 -4 14 3
Domeéstic Violénce 57 6 40 -7 3 1
VaccinesRollout 53 2 34 -2 13 0

Data source: public Facebook pages, .
Twitter, blogs, forums, Reddit in New
Zealand.

COVID-19 Awareness Study / Confidential / Annalect 2021

Note this table reflects % of sentiment change
relative to'the volume of each category and
therefore smaller datasets will have more
exaggerated sentiment shifts. See previous
page for volume.




T: HIGH

Virus

Vaccine Rollout
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COVID Response

forcement

N3

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.



CATEGORY SENTIMENT

Business & Consumers Economy

Team of 5 Million Financial Stability

N3

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
COVID-19 Awareness Study / Confidential / Annalect 2021 Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.



CATEGORY SENTIMENT

Mental Health

Contact Tracing

COVID-19 Awareness Study / Confidential / Annalect 2021

Timeframe

Domestic Violence

N3

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.
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CATEGORIES OF CONVERSATION 11

Categories over time (rolling 4 days)

Volume Over Time
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Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.



CATEGORIES OF CONVERS

Category Definitions

This conversation looks at the virus itself. This
may include discussion about medical
response, health advice, symptoms of COVID-
19 and number of cases/deaths in New Zealand
and globally.

The nation’s response to and perception of
New Zealand’s leadership and decisions
surrounding the response to COVID-19.

Vaccine Rollout

How are New Zealanders’ discussing vaccines.
Including access to vaccines and logistics of
appointments, any hesitancy/advocacy and
what vaccines would enable for the individual
or the community.

Timeframe

Discussion about how long it will take before
Alert Level restrictions are lifted or when life
returns to normal.
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ATION

Business & consumers
The impact COVID-19 restrictions has had on

how businesses operate and how consumers’

behaviour has adjusted to ensure retail /
hospitality / workplaces run safely.

Enforcement

Responses to the role of official enforcement
and stories about how infringement is dealt
with.

Economy

Conversations New Zealanders are having
about the economy, economic decisions and
upcoming recession and recovery.

Team of five million / Unite agaimst virus

Encouraging the nationsto rally together,
comply with the rules and cheerleading the
cause.

ACing
What conversations are New Zealanders having
about contact tracing and the use of apps and
other’contact tracing methods including
accessing COVID tests.

What conversations are New Zealanders having
about their own mental health and that of their
families and communities. What support is
being offered and how are people coping and
what are their stresses/anxieties.

Financial stability

The impact COVID-19 is having personally on
New Zealanders in relation to their employment
situations and personal and/or business
finances.

Domestic violence

How are we discussing family violence and
abuse. How are the domestic violence services,
agencies and wider community responding
during this period.

We access data through keyword queries. We update these queries as the language
used to describe a topic or theme evolves. In this report, keywords have been
updated to align with changes in conversation we’ve observed.



SENTIMENT BENCHMARKS
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Total sentiment breakdown at key dates

13

Source: https://en.wikipedia.org/wiki/COVID-19_alert_levels_in_New_Zealand

Date % Neg % Neu % Pos Date % Neg % Neu % Pos
21-Mar-20 41 39 20 22-Sept-21 41 43 16
23-Mar-20 37 42 1 26-Sept-21 48 36 16
26-Mar-20 38 39 23 4-Oct-21 44 40 16
28-Apr-20 38 4 21 9-Oct-21 43 41 16
14-May-20 40 29 o1 20-Oct-21 42 43 15
9-Jun-20 45 36 19
12-Aug-20 45 36 19
31-Aug-20 45 38 17
22-Sep-20 42 39 19
24-Sep-20 42 42 16
7-Oct-20 40 42 18
15-Feb-21 42 40 18
18-Feb-2l 38 46 16
23 Feb:21 43 42 15
28-Feb-21 49 35 16
" 43 39 18
12-Mar-21 41 45 14
23-Jun-21 38 15 1
30-Jun-21 40 45 15
18-Aug-21 38 43 19
1-Sep-21 38 44 18
3-Sep-21 42 41 17
8-Sep-21 40 44 16




SENTIMENT BENCHMARKS

Changes in alert levels.
Source: https://en.wikipedia.org/wiki/COVID-19_pandemic_in_New_Zealand
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ANNALECT SOCIAL ANALYTICS

Update
Summary:
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{4
QO

social channels:

o the COVID-19 Protection
. Much of the conversation focused on

Framework across the past
understanding the diffext s that could inform a traffic light shift
t

Conversation analysis — organic
Analysts explored conversation

including case number ion rates or hospitalizations. Some are
discussing what is aII@a each of the traffic lights. Some people are not
confident that rk will remain consistent in the future and expect it
to be adapte

Measuring ‘categories of conversation:
There % decrease in total volume of conversation. All categories

lume. Most categories decreased in negative sentiment.

de@ in
¢ % ataset became slightly less negative and more neutral.

C) ote: Time period is a rolling four-day window unless otherwise noted.
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What’s in this

report:
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1.

Analysts explored conversa about the COVID-19 Protection
Framework / Traffi& ework.

Measurin e@s of Conversation p.g. 6 - 12
Identifyi anders’ key concerns and monitoring shifts in

sentiment emotion on public social channels.



CONVERSATION ANLYSIS: PUBLIC 4
SOCIAL MEDIA

Some New Zealanders are discussing the guidelines of the COVID-19 Protection

Framework and what might inform a pote ial shift in traffic light colour.

Explaining the framework through an Alert Volume and sentiment of conversation about the COVID-19

At St R s el o the Level lens. Protection/Traffic light framework 22 October — 23 November

COVID-19 Protection Framework across the
past 4 days. Conversation has high neutral ‘ 22h

(61%) and negative (31%) sentiment. This e /
reflects both the factual tone of discussing and teres how Itk of & as:avague guideline: :

interpreting the framework guidelines, as well as Red: ‘ \_/\/\\/\ \'\/ ‘\w”\/\/\'\/
more heated complaints from a range of Vaccinated - Level 2 e
perspectives including vocal anti-vaxxers. MRiCec = Hevel 3 . s

4 v
" 4

R

e —————— e — ——ae

Orange: Sentiment of conversation, November 19-22

. vaccinated - Level 1 (mostly) Negative 31% Ne : % Positive 8%
Much of the_ conversation focuses on . Unvaccinated - Level 3, step 2
understanding the different factors/metrics that
Green:

will guide the decision of which traffic light a o
region will move to and inform potential light Unvaccinated - Level 2 Some are anticipating which traffic light a particular
shifts moving forward. People are discussing, region will be.

. i G 37 {"7 D Reply Shire #Regort VSave
vaccination rates, case numbers and

/1 wonder if anyone| has | thought about what colour traffic

hospitalizations as contributing factors. /' light Northland is going to be_ It would have to be red |
Some don’t see what the new framework will bring that ¢ would have ,;ggughl as the system is about
) is different to Alert Levels or do not understand the VECENRSONTFY

Some people are attempting to unpack the shift to a ‘living with COVID’ system.

different traffic lights though an Alert Level lens, ‘

and some are asking each other to explain what

. . . V o 4 i . When will the South Island be into level ONE reen for all go !!!!

is allowed at different |IghtS. ‘ Sofinstead of calling it a "lockdown", it's now a traffic light, and we should be e oo ity 2 sl Os
grateful? Like - 21 h
Uke - 20 Os s

Some people are not confident that the . 1éh

: . - - | That was the origional ides, but it became untennable given the decision had very clearly already

framework WI" remain consistent in the future “ock down this time round didn't work <o why would a traffic light system work . been made. On the 29th they'll decide which regions will be Red vs Orange based on vaccination

and expect it to be adapted/changed. People run red lights on the road what's to stop it happening that way. So stupid & numbers and cases. Only Auckland (red) has been announced so far.
L:(e»lc @1 4> 2 {b () Reply Share Report Save
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CONVERSATION ANLYSIS:

Understanding the different factors/metrics that will
guide the choice of which traffic light a region will
move to and inform a light shift in the future.

Nev 22, 2021 L 4

Second, | saw she said if regions have hit 907 vaccinated then that's 2
good indication of the level they will be heading too. If Auckland is
basically there, why is it going to red?

Because Red means there is a high amount of community
transmission and so only vaccinated people can go to the
places that need vaccine certification.

4:57 PM - Nov 22, 2021 ®

. What about places with no community spread can we go into green or we move
backwards into a system that moves us into restrictions? @
Like- 14 Qs :

‘User
Image
Nov 22, 2021 06:26:30 AM

So those areas of nz with a low|vaccination| rate is going to be stuckin red till there Vax rate is
up?

f) Fair point. But perhaps you misunderstand
/ the traffic light system? The lights change from green to
«  red as the capacity in the health system 'to cope with
c19 victims reduces. |.e. the lights could be red in the Akl
DHB areas and green elsewhere.

Asking for more information about what will inform a

potential light shift.
g0 i L
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When is Jacindz going to tell us what the metrics are for movin,
different ccloured traffic lights? It seems no journalist has aske

Like-1d

PUBLIC

SOCIAL MEDIA

Discussions about what is permitted at each traffic
light. Some are seeking further information about what
is allowed including asking about gatherings and travel
between regions.

. -21h

The info that feels missing to me is....

CanIgo inside a friends house? Can I share a cer journey? Social dist.
G 5 & D Reply Share Report Save

Y 22n
Yeah, I was pulling my hair out last week trying to fig wvhe! allowed to do private
gatherings at home.

G 13 {} [:1 Reply Share Report Save

®

So if unvaccinated does the current gatherig limit outdoors, outdoor exercise etc being ok still
apply?

G 2 & D Reply Share Repor ve

So WS that me uckland can come out

l%
Waitflj closer at it. I'm wrong, close contact

le to be open at red light just with

uld the vaccine pass be required at the green traffic
light?
E:User
Image
Nov 22, 2021 07:12:59 AM

Can|businesses use vaccine certificates at orange and red only? Or if 3 business chooses to
use them, do they HAVE to use them for all three traffic light settings?

e role of public health measures in the
rk and imagining what the future will look like.

21h

Are masks now going to be an indefinite part of our lives?

Genuine question, no problem wearing one (but they are a pain in the arse)

G 47 @ D Reply Share Report Save

Concern for the potential for the vaccine pass
requirement to be applied inconsistently.

Yes but what if i want to go to a cafe or bar etc under new
traffic light system, how do | know which are choosing to
use vaccine pass or which are saying they are but aren't
really.

9:56 PM - Now 22, 2021 ®

Questioning whether this framework will be used
consistently and how the requirement for booster
shots will be managed.

/> David Seymour Question.....Surely by May next year, the
{ entire country will go to the red light, because we'll be at
e 0% vaxed| or there about, because if you don't have the
third jab "you're no longer considered vaxed . So how is
that going to work? Every six months everyone becomes
unvaxed??

[Pouser

Image
Nov 22, 2021 10:49:06 AM

Aww cmon it's forever changing guys. 2022 it will change again, should just keep it to| levels
way more easier,

annalect



VERSATION:

Category change: Benchmark

<

Comparing current period (Nov 15 — Nov 18) with shift from previous 4-day period (Nov 19 — Nov 22) 6

Benchmark

COVID Response

Virus

Vaccine Rollout -
L 4
Enforcement ¥ 263
Business & Consumers V26%

Economy

Financial Stability ¥30%

Team of 5 Million ¥26%

V25%
V36%

Contact Tracing v27% 2

Domestic Violence Y13% \
0 5000 10k 0 20k 25k 30k 35k

Mental Health

Timeframe

Total Mention Volume

Category breakdown excludes data Data source: cebook pages,  Total volume of conversation rolling
that has not been classified. This data Twitter, ms, Redditin New  4-day window:

contains posts and comments outside Zealapd. Current: 104,300 (-32%)

our key word query for example Previous: 152,499

tagging friends, one-word responses

and so on.

COVID-19 Awareness Study / Confidential / Annalect 2021

V29%
V36%

V46%

Current: Colour
Previous: Grey

40k 45k 50k

Total sentiment breakdown (see pages 12 &
13 for reference).

Current: Neg 44%, Neu 40%, Pos 16%
Previous: Neg 45%, Neu 39%, Pos 16%

annalect



CATEGORY SENTIMENT

Net sentiment of each category

Comparing current period (Nov 19 — Nov 22) with shift from previous 4-day period (Nov 15 - Nov 18)

Most categories decreased in
negative sentiment, shifting towards

neutral and positive sentiments.

The Team of 5 Million category had
the largest shift in positive sentiment

+4%.

Category % NEG %(+1=) % NEU % (+/-) % POS % (+/-)
Business & Consumers 36 0 55 -1 9 1
Enforcement 42 49 -1 9 -1
Virus 46 -3 44 3 10 0
Covid Response 45 -3 42 13 2
Economy 36 2 55 -3 9 1
Mental Health 49 -4 45 3 6 1
Financial Stability 43 2 49 -3 8 1
Team of 5 Million 34 -1 37 -3 29 4

Contact Tracing 31 -4 62 4 7

Timeframe 32 -2 57 4 11 -2
Domeéstic Violence 53 -5 44 4 3 1
VaccinesRollout 50 -2 38 3 12 -1

Data source: public Facebook pages, .
Twitter, blogs, forums, Reddit in New
Zealand.

COVID-19 Awareness Study / Confidential / Annalect 2021

Note this table reflects % of sentiment change
relative to'the volume of each category and
therefore smaller datasets will have more
exaggerated sentiment shifts. See previous
page for volume.




T: HIGH

Virus

Vaccine Rollout
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COVID Response

forcement

N3

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.



CATEGORY SENTIMENT

Business & Consumers Economy

Team of 5 Million Financial Stability

N3

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
COVID-19 Awareness Study / Confidential / Annalect 2021 Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.



CATEGORY SENTIMENT

Mental Health

Contact Tracing

COVID-19 Awareness Study / Confidential / Annalect 2021

Timeframe

Domestic Violence

N3

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.
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CATEGORIES OF CONVERSATION 11

Categories over time (rolling 4 days)

SOCIAL CONVERSATION CATEGORIES 19 NOV -22 NOV

Volume Over Time
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CATEGORIES OF CONVERS

Category Definitions

This conversation looks at the virus itself. This
may include discussion about medical
response, health advice, symptoms of COVID-
19 and number of cases/deaths in New Zealand
and globally.

The nation’s response to and perception of
New Zealand’s leadership and decisions
surrounding the response to COVID-19.

Vaccine Rollout

How are New Zealanders’ discussing vaccines.
Including access to vaccines and logistics of
appointments, any hesitancy/advocacy and
what vaccines would enable for the individual
or the community.

Timeframe

Discussion about how long it will take before
Alert Level restrictions are lifted or when life
returns to normal.

COVID-19 Awareness Study / Confidential / Annalect 2021

ATION

Business & consumers
The impact COVID-19 restrictions has had on

how businesses operate and how consumers’

behaviour has adjusted to ensure retail /
hospitality / workplaces run safely.

Enforcement

Responses to the role of official enforcement
and stories about how infringement is dealt
with.

Economy

Conversations New Zealanders are having
about the economy, economic decisions and
upcoming recession and recovery.

Team of five million / Unite agaimst virus

Encouraging the nationsto rally together,
comply with the rules and cheerleading the
cause.

ACing
What conversations are New Zealanders having
about contact tracing and the use of apps and
other’contact tracing methods including
accessing COVID tests.

What conversations are New Zealanders having
about their own mental health and that of their
families and communities. What support is
being offered and how are people coping and
what are their stresses/anxieties.

Financial stability

The impact COVID-19 is having personally on
New Zealanders in relation to their employment
situations and personal and/or business
finances.

Domestic violence

How are we discussing family violence and
abuse. How are the domestic violence services,
agencies and wider community responding
during this period.

We access data through keyword queries. We update these queries as the language
used to describe a topic or theme evolves. In this report, keywords have been
updated to align with changes in conversation we’ve observed.



SENTIMENT BENCHMARKS
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Total sentiment breakdown at key dates

13

Source: https://en.wikipedia.org/wiki/COVID-19_alert_levels_in_New_Zealand

Date % Neg % Neu % Pos Date % Neg % Neu % Pos
21-Mar-20 41 39 20 22-Sept-21 41 43 16
23-Mar-20 37 42 1 26-Sept-21 48 36 16
26-Mar-20 38 39 23 4-Oct-21 44 40 16
28-Apr-20 38 4 21 9-Oct-21 43 41 16
14-May-20 40 29 o1 20-Oct-21 42 43 15
9-Jun-20 45 36 19
12-Aug-20 45 36 19
31-Aug-20 45 38 17
22-Sep-20 42 39 19
24-Sep-20 42 42 16
7-Oct-20 40 42 18
15-Feb-21 42 40 18
18-Feb-2l 38 46 16
23 Feb:21 43 42 15
28-Feb-21 49 35 16
" 43 39 18
12-Mar-21 41 45 14
23-Jun-21 38 15 1
30-Jun-21 40 45 15
18-Aug-21 38 43 19
1-Sep-21 38 44 18
3-Sep-21 42 41 17
8-Sep-21 40 44 16




SENTIMENT BENCHMARKS

Changes in alert levels.
Source: https://en.wikipedia.org/wiki/COVID-19_pandemic_in_New_Zealand
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ANNALECT SOCIAL ANALYTICS

Update
Summary:

QO
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\ 4

%,

Conversation analysis — organic @ social channels:
Analysts examined the respons nnouncement of changes to the MIQ

system and the reopening o er by COVID-19 Minister Chris Hipkins
léd that the changes will remove a barrier to

on Wednesday. Some e

them seeing and visitin es. Some have reservations about the
reopening timeline ar@ at the approach is too conservative.
Measuring ¢ of conversation:

There was 9% increase in total volume of conversation.
e

creased in conversation volume with the largest being COVID

All '
% category (56%), followed by Domestic Violence (31%) and Team of
5WMillion (28%).

ategory sentiment remained stable, either staying the same or falling very
slightly in negative sentiment. The sentiment for the total dataset remained
stable.

Note: Time period is a rolling four-day window unless otherwise noted.



ANNALECT SOCIAL ANALYTICS

What’s in this

report:

COVID-19 Awareness Study / Confidential / Annalect 2021

1.

Analysts explored conversa about managed isolation and
quarantine (MIQ), on and the border following Minister
Hipkin’s announ

Measuri ries of Conversation p.g. 6 - 12

Identifying New Zealanders’ key concerns and monitoring shifts in
sentiment and®*emotion on public social channels.

'INe iment benchmarks p.g. 13 -14



CONVERSATION
819G L AL MEDIA

ANLYSIS: PUBLIC

Some New Zealanders are thrilled with the border re-openin

4

announcements and are

excited about what the changes will mean for them and their families.

Some are thrilled that the border/MIQ changes will

On Wednesday, COVID-19 Minister Chris ! !
remove barriers to seeing loved ones.

Hipkins announced changes to the MIQ system
and set out the timeline to reopen the border.
Analysts looked into the response to these

announcements .Haven’t seen my family in nearly 3 years! | cried when | read the dates for the border

opening, it’s still a long ways out for me but | can't wait to see my family in Canada!
Like - Reply - 22h ©0F =

> ’

Finally!! No more managed quarantine in NZ for 2022. <

Sentiment reflected a factual tone due to the
level of detail in the announcement (56%
neutral).

Some were thrilled with the proposed changes
as it will remove a barrier to seeing and visiting
friends and loved ones.

Now we just need flights to/from South America @Qantas
@FlyAirNZ @LATAMAIrlines. Pretty please.

’ S0 stoked to see the news about MIQ yesterdaydé éﬁfﬁ@omé*ii\%g introglifing my SO to family just

became a lot more realt Probably going to be Hor e_ﬁﬁ\ughtglia so [ can meet her family too, so

Some were expressing excitement about the Sl
future and talking about the options and \ &
opportunities the MIQ/border changes will give

For this commentor; concrete dates for reopenin
them next year. \ peind

means the ability. to make firm plans.

O ’

At long; lofg lastfinally some changes to New Zealand's
bordensettings, with actual dates attached to them. | can
‘now work at the Winter Olympics and actually return to
New Zealand afterwards. Hallelujah.

Negative sentiment includes those who think the
re-opening is not happening soon enough.
Some feel like the timeline is too conservative as

we already have COVID in the community in New
Zealand.

Some are commenting that 7-day isolation gME

period will put off holiday makers.

COVID-19 Awareness Study / Confidential / Annalect 2021

Volume afd sentiment of conversation, October 25 - November 25.

P |I|III| Illll Illl p B

: ; R o m i o P ; c

Sentiment of conversation, November 24 - 25.
Negative 34% | 56% Positive 10%

Looking forward to 2022 and the opportunities and options it
will bring.

’ ,
Absolutely relieved and delighted to hear that by mid
February, | can travel again & return to Aotearoa with only

a week of self-isolation to complete. Good bye to the MIQ
system, RIP

1:42 PM - Nov 24, 2021 ©)

Oh yay! Our girl can go to Australia for a holiday and | can
get her & not have to worry about MIQ! That financial
burden we were about to carry because of getting her
home for kura in 2022.

5:04 PM - Nov 24, 2021 ®

- )
Did not wake up today expecting border changes but
today's news is huge. Personally, | get to reconnect with
my family/friends back home. Professionally, well, | work

in travel so the last few years has been relentless. Excited
for 2022.
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Can’t understand the wait until January. Have
lived/are living the consequences of not being
able to travel freely.

Too little too late. Families are splitting up after 2 years apart. Mental health hit rock
bottom after paying mortgage in NZ and rent overseas due to no miq spot and so
long without income or help from nz. Businesses gone belly up from paying tax and
.. See more

Qe

Like Reply - 21h

It's disgracefull My wife’s aunt and uncle can't go
to their son's funeral in Queensland tomorrow. MIQ is an
affront to basic human dignity.

1:11 PM - Nov 24, 202° @
/™ whats the difference between 16 Jan and 16 Dec if you
/  are fully|vaccinated now why can families not be
o together for xmas if you are fully vaccinated then air

NZ wouldn't have had to cancel 1000 flights due to

uncertainty bloody joke enjoy the power trip while it lasts

cindy
The proposed entry process won’t support holiday
makers as it still requires too much time in isolation/MIQ.

So do we know yet when family who live in Aussie will be
able to come home for a holiday? Obviously they can't
spend a week of their holiday in any quarantine as it's not
worth coming.

1:47 PM . Nov 24, 2021 ®

4

reddit.com (Reddit)
1PM Media Conference || COVID-19 Response Ministar Chris HIpkI

Director-General of Health Dr Ashley Bloomfield || 24 November
holidaysdlf | have
{0 spend 5 days with my

‘I wish | could, but as a teacher this does nothing for me. | get 2 wi
COVID-19 Awareness Study / Confidential / Annalect 2021

quarantine for 7 days after flying home. there is no point fiying to the
family. This decision is outrageously conservative."

Thi
Aus

Qatis the risk difference between vaxxed Kiwis returning from Australia and
axxed Australian tourists? Why not open up to Australia (vaxxed) from Jan?

Some feel that the re-opening process is too
conservative.

But the level of risk doesn't justify a closed border. It's not
even close to justifying it.
1:56 PM - Nov 24, 2021

COVID Jis already on its
you 15 December. The border i

7

Cost vs benefit? The benefit
connection and family ji
Auckland and with th
December 15, risk 1
decision playing to
one 3

9:57 PM

eo nd social
isk is nothing for
rder open from
Isewhere too. It's a soft
ps and fear, not a rational

®

om er is asking why not open any person from
lia who is vaccinated?

©2 30

Like - Reply - 1d

g;y@MQ when we already have thousands of

6 5
self-isolating in the community?

reddit.com (Reddit) 24 Nov

PM Media Conference || COVID-19 Response Minister Chris Hipkins and
irector-General of Health Dr Ashley Bloomfiald || 24 November 2021

"What's with the "phased re-opening"? MIQ no longer serves any useful purpose. There are literally
thousands of people isolating at home with the virus or confirmed exposure to it. Fully-vaxxed
people with a negative test coming and going doesn't make any difference now Why are they so
slow to open the doors? Like lots of kiwis | have family..."

?

Why are they still required to do 7 days MIQ | when they
have tested negative, while thousands of Covid

positive people are currently isolating (and dying) at
home??

Some who are not vaccinated are saying that testing
should be an alternative pre-requisite to entering
New Zealand.

Any Covid Negative Kiwi should be able to skip MIQ .
Vaccination status means absolutely nothing if you are
® Covid negative.

Some are discussing potential border policy for
various countries.

I'll be mad if NZ doesn’t adopt an open border policy for
Pacific Islanders

1:52 PM - Nov 25, 2021 ®

annalect



Category change: Benchmark

Comparing current period (Nov 22 - 25) with shift from previous 4-day period (Nov 18 — Nov 21)

COVID Response
Virus

Vaccine Rollout
Business & Consumers
Enforcement
Economy
Financial Stability
Team of 5 Million
Mental Health
Timeframe
Contact Tracing

Domestic Violence

Category breakdown excludes data

R S

A19%

A31%

that has not been classified. This data

contains posts and comments outside

our key word query for example

tagging friends, one-word responses

and so on.

ATION:

Benchmark

A2
A27%
A21%
A27%
A24%
A28%
A19% @
A12% ‘

10k < \n:| 30k 40k

Total Mention Volume
Data source: @ Facebook pages, Total volume of conversation rolling
Twitter, orums, Redditin New  4-day window:

Zeala Current: 132,722 (+29%)

Q Previous: 103,090

COVID-19 Awareness Study / Confidential / Annalect 2021

A56%

Current: Colour
Previous: Grey

50k 60k

Total sentiment breakdown (see pages 12 &
13 for reference).

Current: Neg 43%, Neu 41%, Pos 16%
Previous: Neg 43%, Neu 41%, Pos 16%

annalect



CATEGORY SENTIMENT

Net sentiment of each category

All categories remained stable, either

Comparing current period (Nov 22 — 25) with shift from previous 4-day period (Nov 18 — Nov 21)

staying the same or slightly falling in
negative sentiment.

The largest decrease in negative

sentiment was in the Timeframe
category (3%) with the largest positive

increase in the COVID Response

category (2%).

Category % NEG % (*1=) % NEU % (+/-) % POS % (+/-)
Business & Consumers 35 0 57 0 8 0
Enforcement 41 -1 50 0 9 1
Virus 45 0 45 0 10 0
Covid Response 44 -2 43 0 13 2
Economy 34 0 59 2 7 -2
Mental Health 48 -1 46 0 6 1
Financial Stability 39 ) 54 3 7 -1
Team of 5 Million 33 -2 42 3 25 -1
Contact Tracing 31 0 63 1 6 -1
Timeframe 30 -3 59 3 11
Doméstic Violénce 55 0 42 0 3
VaccinesRollout 48 -1 40 2 12 -1

Data source: public Facebook pages,
Twitter, blogs, forums, Reddit in New
Zealand.

COVID-19 Awareness Study / Confidential / Annalect 2021

Note this table reflects % of sentiment change
relative to'the volume of each category and
therefore smaller datasets will have more
exaggerated sentiment shifts. See previous
page for volume.




T O R I M T: HIGH
L E

NT E N
G ORIES:

CA E G Y S E
vV o Um CATE

COVID Response Virus

15k

2

Mention Volume
Mention Yolume

@

19 Nov 20 Nov 21 Nov 22 Nov 23 Nov 24 Nov 25 Nov

@ Negative @ Neutral @ Positive @ Negative @ Neutral @ Positive

Vaccine Rollout iness & Consumers

s *

=

Mention Volume

Mention Welume
&
©

2k

21 Nov 22 Now

15 Now 20 Now 21 Nov 22 Nov 23 Nov

@ Negative @ Neutrral @ Positive ® Negative @ Neutral @ Positive

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.

COVID-19 Awareness Study / Confidential / Annalect 2021 Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.



CATEGORY SENTIMENT

o4

Enforcement Economy

2

19 Nov 20 Mav 21 Nov 22 Nov 23 Nov 24 Nov 25 Nav

Mention Volume

Mention Volume

19 Nav 20 Nov 21 Nov 22 Nov 23 Nov 24 Nov 25 Nov
@ Negative @ Neutral @ Positive

® Negative @ Neutral @ Positive

Team of 5 Million

Financial Stability

2000 2000

1500

1000
1000

Mention Volume
Mention Volume

500
500

19 Nov 20 Nov 21 Nov 22 Nov

19 Nowv 20 Nov 27 Naw 22 Nov 23 Mov 24 Nov 253 Nov

@ Megative @ Neutral @ Positi
@ MNegative @ MNeurral @ Positive

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.

COVID-19 Awareness Study / Confidential / Annalect 2021 Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.



CATEGORY

Mental Health

1500

1000

Mention Yalume

SENTIMENT

Timeframe

1500

Mention Valume

500
)
19 Now 20 New 21 Nov 22 Nov 23 Nov 24 Mow 25 Nov ® Negative @ Neurral @ Positive
@ Negative @ Neural @ Positive
Contact Tracing Domestic Violence

1500 ‘

1250 750

1000 g
5
2 so0

750 5
5
=

Mention Valume

500

250

250

21 Nov 22 Nov 23 Nov 24 Now 25 Nov

19 Now 20 Nov 21 Nov 22 Now

@ Negative @ Neutral @ Positi ® Negative @ Neuwal @ Positive

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.

COVID-19 Awareness Study / Confidential / Annalect 2021 Please note the differences in volume/ scale (Y axis). See page 6 for total volume values.
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CATEGORIES OF CONVERSATION 11

Categories over time (rolling 4 days)

SOCIAL CONVERSATION CATEGORIES 22 NOV -25 NOV

Volume Over Time
oo \
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Mention Volume
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-
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G\N(io“q’:o“h:o\‘(o:o‘\%,;\\d;\‘io“%:o*bio“‘o:o %Z\\QZ@%:O‘%:@&O‘?:G‘%Z QA R S O S S RN éo‘ SO O S SO éo“ O eo“ S o
SO 2 R S A D A DB S AR N R B RS S A A S S T QX QRS e 6P (2 42 2N S 49 D P (P
Virus ——\/accine Roll = Timeframe = Team of 5 Million = Mental Health - Financial Stability
== Fnforcement =—FC n& = Domestic Violence === COVID Response === Contact Tracing == Business & Consumers

Data source: public Facebook pages, Twitter, blogs, forums, Reddit in New Zealand.
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CATEGORIES OF CONVERS

Category Definitions

This conversation looks at the virus itself. This
may include discussion about medical
response, health advice, symptoms of COVID-
19 and number of cases/deaths in New Zealand
and globally.

The nation’s response to and perception of
New Zealand’s leadership and decisions
surrounding the response to COVID-19.

Vaccine Rollout

How are New Zealanders’ discussing vaccines.
Including access to vaccines and logistics of
appointments, any hesitancy/advocacy and
what vaccines would enable for the individual
or the community.

Timeframe

Discussion about how long it will take before
Alert Level restrictions are lifted or when life
returns to normal.

COVID-19 Awareness Study / Confidential / Annalect 2021

ATION

Business & consumers
The impact COVID-19 restrictions has had on

how businesses operate and how consumers’

behaviour has adjusted to ensure retail /
hospitality / workplaces run safely.

Enforcement

Responses to the role of official enforcement
and stories about how infringement is dealt
with.

Economy

Conversations New Zealanders are having
about the economy, economic decisions and
upcoming recession and recovery.

Team of five million / Unite agaimst virus

Encouraging the nationsto rally together,
comply with the rules and cheerleading the
cause.

ACing
What conversations are New Zealanders having
about contact tracing and the use of apps and
other’contact tracing methods including
accessing COVID tests.

What conversations are New Zealanders having
about their own mental health and that of their
families and communities. What support is
being offered and how are people coping and
what are their stresses/anxieties.

Financial stability

The impact COVID-19 is having personally on
New Zealanders in relation to their employment
situations and personal and/or business
finances.

Domestic violence

How are we discussing family violence and
abuse. How are the domestic violence services,
agencies and wider community responding
during this period.

We access data through keyword queries. We update these queries as the language
used to describe a topic or theme evolves. In this report, keywords have been
updated to align with changes in conversation we’ve observed.



SENTIMENT BENCHMARKS

COVID-19 Awareness Study / Confidential / Annalect 2021

Total sentiment breakdown at key dates

13

Source: https://en.wikipedia.org/wiki/COVID-19_alert_levels_in_New_Zealand

Date % Neg % Neu % Pos Date % Neg % Neu % Pos
21-Mar-20 41 39 20 22-Sept-21 41 43 16
23-Mar-20 37 42 1 26-Sept-21 48 36 16
26-Mar-20 38 39 23 4-Oct-21 44 40 16
28-Apr-20 38 4 21 9-Oct-21 43 41 16
14-May-20 40 29 o1 20-Oct-21 42 43 15
9-Jun-20 45 36 19
12-Aug-20 45 36 19
31-Aug-20 45 38 17
22-Sep-20 42 39 19
24-Sep-20 42 42 16
7-Oct-20 40 42 18
15-Feb-21 42 40 18
18-Feb-2l 38 46 16
23 Feb:21 43 42 15
28-Feb-21 49 35 16
" 43 39 18
12-Mar-21 41 45 14
23-Jun-21 38 15 1
30-Jun-21 40 45 15
18-Aug-21 38 43 19
1-Sep-21 38 44 18
3-Sep-21 42 41 17
8-Sep-21 40 44 16




SENTIMENT BENCHMARKS

Changes in alert levels.
Source: https://en.wikipedia.org/wiki/COVID-19_pandemic_in_New_Zealand
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Date
Sentiment breakdown for total dataset Jan 2020 - today
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Mention Volume

50k
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® Negative @ Neutral @ Positive
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